ENGINEERING SECTION OF ELECTRIC REFRIGERATION NEWS, MARCH 9, 1932 


Refrigeration Schools - - - - Sparton Production Lines 


The operation of the Gibson refrigerator is being explained to new distributors in service schools at the Service school students at the Servel plant checking machines with recording 
Gibson plant, Greenville, Mich. This group attended the week ending Feb. 27 (see story starting page 1). low-pressure gauges, high pressure gauges, and recording thermometers. 


An advanced student group in commercial refrigeration in the laboratories Service managers from Westinghouse distributing organizations in the West attended a five-day service conference 
of Refrigeration Training School & Shops, Pittsburgh. William McCall recently in San Francisco. J. A. Vassar, assistant service manager of Mansfield, Ohio, and K. K. Gordon, Pacific 
(in dark suit) is the instructor in charge of the class. Coast manager for Westinghouse, conducted the meetings. 
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View of running-in jacks in Sparton’s new refrigeration plant. As shown above, assembled Running volumetric compressor tests and taking wattage readings of Sparton compressors 
compressors are given a 24-hour run in a bath of oil to lap the surfaces of all moving parts. after they have been removed from the running-in jacks appearing in the picture to the left. 


A battery of “pull-down” boxes in Plant No. 4 of Sparks-Withington Co., Jackson, Mich., Sparton executive group inspects the new production equipment. Left to right: H. A. White. 
where production lines are being completed for the Sparton electric refrigerator (see story factory manager; W. J. Corbett, vice president; John Venn, general foreman of refrigerator 
starting on page 1). Each box appearing above is equipped with a compound pressure and production; C. J. Kayko, chemical engineer; William Sparks, president; R. G. Beechler; James 
vacuum recording gauge for testing the operation of units before they are installed in cabinets Ritchie, chief inspector; T. J. Scofield. development engineer; and Burr Patch, superintendent. 


eee ee ee oe 


OMI Tiny Oe 


a ee ae ae a ee 


: een as Bt i os i. ie BS bai? aah de Piece LAI ONE Petia sad Pe ge ee aes lead as Sci RARE STS a aN SECT RY a 5nd na a ee YS EE er ey ween ade : 
oe (oP, aes % a PE ANG es EE Sg Oo ante eee, Seige el Seer eal a Ne ae Fig Sia Beis oe aes ee eee ee eet ya ee ge ee 
a PE rt aE a a OPE tee RS, 
pene meee ee - Peal 
| ? 
———————————$—$ LLL LLL LLL LLL -——-- —---—-- —_— -_——- 2 wa SE UEEREE REE 
; : 
a 
* | i 3 a ee 4 
| | a An. ve sata oa a * ee : ' 4 es 
i? | | | | ba ee ) es Re . Oe, oe Ep ee mera Bak i ae <G . £a ti ee AS me PE Lg Oe, ME lag ~~ <n a | 
i 4 j F es * eage ae - Phe ae 7 ok Sa a 3 3 * ees é ee te : aie 
b io: ie a ae fe 7 t “Fa ; ak ; . « ee | pe “ys Fn : 
i q ind i é i S ait 4 oe 5 e Se: ; M . & i Fe . — : 
| : a "eg 4 ai ’ a eee a ro t ; i* ee i rts 
J cS d J id fy 2 : 13 x ie 4 | ‘ 5% q] » Pes ‘ 
J 4 a (=) ay = . ae : i i i | oe a ; eee oe 
= , > yi : ae > ; { % i bf . S| oH Ros oe 
p>, Soilk ™& ' Va | 44 —  ~ & ¥ | ee Et i SEs f : 
ry { f e er . ‘ 1 i» €8 cf ,r Qa us ae be gh? aa i me? " € ida ; 
. ; up { j id . 4 4 , > FZ & ; Y . . a Ti me ’ oF 7 iy : 
MA a ie 7 eee | f Fa 
A ’ = , ; = 4 Te secs * : ; ‘= Ce 
a é o 7 7) —- | “, “eg = ’ hee : 
. ; yt ge Pee ‘ ‘ i se oT : 
( Ey fe Se: A er ee —( (rm 4 ® oid | 
; 5 oa ae st r ¥ fe * - Tid Pia Ca Sa een Pee Pre tt AS - 
, é Sees . ~ 4 ; a . ee. fe seis goer Cee ce > 7h a . ce, NE me |: bes 
: 2 i Ge i 3 a ial P jee te’. eee egies ee . * ioe a peas Pe 
' - ets: , er . he 4 + — A rd ha “3 a Pee oe eee Sy c » ze ‘* "9 § D5 : ee “| ce ie . 
2 ‘ e/ i Bs, pb aR | 3. t ee... ie i 4, a ie ee $ . PR See ee ine ‘ i 
a ri | ae ee. + &, PERE RO IOP Saat SL AO Gc CU 3 yh a |; oo al s  ¢ Be ee . es ‘ ; 
| isa Rf ee ae a ce i ae ae 2 
oan . ia dg Wing tie Ft, tS oe Sey ge = 2 oe 2 ee tees re aoe 
: ; Se Bas: mis e% see Ei? EAE nS gh ee eS ie . or ee. Ag eran ce, os 
os i i oe A gs Pehle Sees 2 ij ; er eee es gee rn: er weed sa ‘eae esi. ey Eee et ™ cee ge : i a, % Dae Bre aie aaa : j 
Tn ae Si ga sian 0 a i j RRS ONES OAS 9 ee: Re ee) ae : t) aa ee. Se i ? = “ew Ree tapas / 
ae . ee 7 ag oe nee as ’ rio ‘me eter, a oaks Sige | <p ee ate es” hd | Mie.” bh a a a Ser MRR: cee 2 ee & ey ‘ a Oa! Ss. mag 
ee, ‘ See, a ae eee i ey 2 See a oo ee ee a" di be eee a ee Ce oS AMM fe SB ke, ie i “geaeee ee oS 7 ae = hi 
he A , ; alee 2 is abe rma ree gee ed Fees (eet ee ie a Ee ti ae eam SE: ad i a ee pe ne ee OS i ae ~~ S 3 Se ob ae e ' 
: ; oe ee esi iat ee pers eee ial ON, ee an ba a e er ‘ ieee. el ee : Ba. “3 as Ce i id 
Pre ate r : a BF an ee eS gli me: : x Son S. ¥ eo . oe Pe ; ‘ e 4 
oi joes 7 a wees ee SO SRM inn eae TREE en an eS, a cee ae ts i ee ee on eS a Se <i gp Nis . i i ; 
Stee ne en 1g age oe ae me Seems ee? es stiiess ' +6 Se dey a a . il ge . € . aN: : 
me rete 2 ae Nh sales atts be St Mase 2 Pa pe 2 4 “ee oS Beas * = — = : : 
ee cits | 4 a ee es — —— : 
Soar 
ee 
a 7 tai ~~. Re ee Ee es as tee s a i — r 
r Sea + (ae ee fe | + ; 4 
Ag t ‘| a hee bck s #< ; Pe : <_ Je vag es 2 at Bape ol pad Ab RRS ies a $ al ‘ae eet er : £ , j 
4 ae ; 4 ee ws bh “3 Mt Se | ae 1 sincg ‘. ‘es , , eee a lie ee. ee le ‘ 
‘ > - + “ re ‘ a a“ So Pet . i ’ ‘ ka *] é erie oe ee i py b. oar S ae : er a. ae : ft yw ma a ee hae, ie a “4g 9 
- i Bi nS ' a io is : tee re a ast” a . = 
Sepa i i — i Yi! | igi 2, } ; me =~ ; : . was ' - ~ € : = —_ — mm) Po . 
Bic) we oe poe o ¥ | ’ — i ‘ ; : T/ ; os « a is ¥ pty 6 2 \ : ' : 
5 a t oo . ¢ , x 4 | & x a s a :. ily ‘ 2 , ee J ff ‘ pod = : 
| ‘ bh its a aa had ; aa ; A bls At 2 » Ls i: Me : i 
; 7 a bis ~ ‘ 3 ante Z » * >= 
: gabe. a : i i wee a ae al . eae oo oleate ) \y + ff ma ¥ —"’ ” ’ > & ws “rs a. ‘a 
Se oe i ah 4 ive 5 ae : ‘ / iN F J Le Sie ® : s , Sy ae . wal 
"ae * a a i} : : cae vy, ere ie ‘ wt A - ay | { 7 ee See: te — y ”. Read x Meas mayen” M : 
eS ; “ - gt “he ‘ P : as tee Fo eee s he, yf J f , s* es : oe ree Sit J -. q 4 pita Letts Riguee Peau : 
“ f * > : a gs : « rad See ? oe be < ci a ‘pit =< a en She bas ih as spies eat BS | 
P : 4 q é % Nay ee , ~ of et ats Mal ~ ” ae oe a eS 
t * ate’ A Sore a y a : a : ~ - 2 4 E po a; .e me 
: | 4 Baye ees! w : ae : c. 3 4 ; aa ayes r % ie . 2, —_ ~~ oo, a a9 
; ‘ \ ‘ oe » . 7 ae ete e aus # e 4 7 a — = ; i a4 8 : ad sine: ‘ bie. od Ri : bial “ie 
; ; A oe } ut } f 5 a a Seer cake. ie AR ; eZ 3 ees ie : fi. ° es ae gr a = i F 
‘yf ‘ b ae” wee, A ss - 6h ia E34 ans ee Rian ‘ : a = ion Xe a 
: mo a ait : i . q bei z ac ee ae = @ Se yj . = pore ‘ 
esr lass . 4 pes 77 2 a Ca eee * oe ee ; ae. es Nee Cy ag od ‘ - | ei 3 
— ow ‘ I ge. eee ee ee ee ear ee eS a ef 
ey Bi: ; | : Pi Ss ! es ! . . . . cpt ‘Se Sic 27s & a s = . “ rg : “awa ” ee " 
anal : PoE anne SAS oD : i <i tes - oe ~ ” Wha ~ ‘ 
Bays. 
=e ae 
4 
7 cae Ys ° “at a < 2 aes Gag ; es ; abe ‘ ies t . iis gin | : Ps al 
apie " on a a oe . oS iat) i. i eG ee ae a a , ee) ~  e ee , & 
— - tome ® bes. rr — st. : a it 
$ a is 3) oy ee ma a is “ae ee > ae Le Cla . a i ° 
: F ra 4 B® we SY eee fe a — i ’ : | | Ss ; nh ; ; 
ae : : F : . oF ~~ aS ee i et j | Y ange ee , _ 
a ee , Sey aoe a ! 2 nn ff ey lL. 
Se +p OOF Silene te SI PLS ee - + \e oe 
ok: . ss te 2 ee { 3) . ; a 4.-¢~8 i . Boca, A Cad * ‘ 
ee x a” . > ” ) ¥ . ? 3 / pe S ets e ae — 
aaded et ~. | i - eT x ‘ = ~ > notion a ; ie } Sy Biri + 
sii Sh ae = % y : yr, A WER ek a “ } ; “mo 
j na ic B ‘a Se Fe “3 (4: o * : ; Be " ~ " . 3 Ota x iva " i ae ‘ ey oe aa 
4 —- = Co aa eer 9 ©  . ws ‘ A ‘ . ie | 3 a = : iM , ores 
eed aa e A “i ~ Se t a is 3 . * ~ — q ; a oe : a m . aad 
“yes } eo” ae a tae? —* e i Ps Seay fe > re FR B eo / ~u, Si ® -——- % Sees - oe ae _ Gere F = : 
oe i sO RS Tee | ci) ao +a d m6, 7 NO i 
Ps eS P a ) . 7 all DS ‘. ¥ “ ng, . a” } os a i é : * Pr et Ge ne 4 
Set ye + : " lsc ae Ss ~s pPrmmy« 4 aye Arg 4 a RE . +. - ° 
Saat Sta RET en aS . Ey! ogy Bias ~ at - a hi os t ae Bie . 
ie eS SO cee i a ee —4- > ae - 
ot a fee : ay oS a i. shea en oe eae Retest s ; j me oe : bs! * ou ri sf i ae | 
wit ae > Se i a ae ae . Gee Pad S 7 9 th nn Ee Sao» an yO iu a “4 oe , : . oo Sa er 
: ‘ ae Bays pats) ey i a. ~ a > eee 2 a “ ‘= — d ; — _ * a < - 
’ : . we . s On » fbi 2 : “ae itt an 7 ~ ore . an A Ainenctcane iii meth Pe a" 
A ‘eS ry re -" is tec *% -_ Bi . * hg o 4 z. ‘ . 
, ™& Oe a ‘ as ia \ a, bs P m & ial nf =4 
; < % Wy . ; be * 3 -_ om ’ ! eg 7 pate ae R ee ; i) Z. 
} p 3), ‘ie a . rn Becks * es recy a ee , : i i Ne es : 
r : A & 4 ? Bis. . : -_ “= wer een ark ie, =... 
| i al: —— Bia | ey es si ea | | 
. ‘ i a ‘ : . Bae : : : ae ’ ; . 1 
ee ) 
= ——— | — — a ¥ 
. wr Al Paging, ae ae eer. : “ay 3 eS ~ “ — ; : | 
s “ y oo ‘ ; . fs ps” " ‘ i - ei ; 3 ; as — 4 . f a. Pi Bf 
f= _ > in . . ' 5s : 2 " , : P ; 
: * } ’ ® se a? & am ; = = sei om " ry) j a , = Br on } Ba 5 é ro"), | 
, a i ai ee . ee > ; ae ‘4 i A : 
‘a Bi 4 ii ah y ‘ Ske ; 7 =. aa ae 3 ra ee up - : | 
; es 3 a . ; .. ( 2a 
ree 4? Le . —_— =. | 
. ween” Sale oie = 4g : } 
: : _ ’ a a 4.’ ’ Nee 4 ek “ ie re : ‘ 
rome : ; oes iY . A aa i iia a a ‘ i nee yt: : : = : 
a : OW) ; = r sr— ‘pel Soe gM ee i eee ee Dn 
aed % pet i y oe ~ — ; hig " ; SE SR ee eee eee ek - Lost: a ee ee 
: 8 5 ss _. ; . gg ; | Lar —e . we Pa nat ee em F ‘ 3 Te ee ees ee Cree Se Ms moe A 
2 . - ~ ‘ Ree “el bar — Pome ; eg oe 2 , | 
5 , . * As o ee ‘ = Fe oe : i Pca a 
: 3 g “a y ee 2 a / =— ee = we: ae, = ae Fe ' | t] 
: : r ha ? . 2] wh N b ry Bei Bete % 4° . ‘ j 
5 “ a ! Lt fl ‘ ye : Gis ee ; ; 
ape = ya yy J ry F ze sage te a7 ; a a : = 
‘gente ; , J ~ eo * z Bae oe ee ; mre eee bie is eee as i 
re r = ’ $s i. 8 sia ’ ety ok ae eee ee : es Same Ve Wee oo Or ahesaoni's Lip: fer aig lo , ts 
. in S tai aM : ¢ Be age a ie ee ; 5 ep? me a eh OI eons = : x cig 
5 ‘ . , on rs cal en Se : on , er a ee ee ee a Ge Me See yy) ee ae ee 
Sat . & ext a ae “ ) Be Satie 2 a TMG 1 See era alr ph AR ig PA Be Eee 2 SPR ares 
i we. 7 ~ . $e Sui = 1 SPR ene Soe Ye Set eo ee , .. die SORE spe ee oe ee I 
ie ; . “CT oe ‘ ae F ‘ es bas a Mic alee: pos a ia Kid fs aN : 
Be) ; ae , i : des oe : a ie IRN RTI paw RO 2 ae es ye Eg ree ts eee 
ag 5 roy de Maer Ee (ee. * Se Ie: a a. SI i ey <a ple Ba ee ae 
— 3 ae F peer Sh eee. RR EE RE Se a tel 
ihe i a PoE AR cy vt. AGEN 9 . SS ee ee = i dee b> a OP a ee a iis Se. amie erie = ~ 
eS r . »¢ - re Gs nr > : " . 
At a — aE Eee... SS ee Pl 
Eee 
eae tk 
ae a 
aay to 
fe. 3 
ag 80 
ee in 
of ae 
a ty 
xe 
is 9 =. ere ’ . ’ . ‘ : -* 
: ie Pome S iS ee eS Sel ene Ws ee oe oa ae ee es tale ane eS Pe gee Vom Oe tte a ee = gee ee | Se i ¥ aes a 4 i egege mee ; * * a =. a y . Soot 2 ae 
a par eet a eh ie ae Pyare itil Sie, peaks ee en ee aie _ a Te, a ARS yo eM eS Sl aise © pee era LC oe Re: eee ee ae 
~ a 7. Pig : : et ae ce) fay 4° A a : 7 _— “ a oe Ps 
tare face Mie ge 0 LS Pe es he % .— 


a ae 


Registered U. S. Patent Office. 


The business newspaper of the refrigeration industry 


RIC REFRIGERATION NEWS 


ISSUED EVERY WEEK 
VoL. 6, No. 28, SERIAL No. 156 


DRY-ZERO OPENS 
NEW LABORATORY 
TO AID INDUSTRY 


Effects of ‘Long Service 
On Cabinet Efficiency 
To Be Studied 


CHICAGO—A new kind of laboratory, 
where insulating materials and refrig- 
erator cabinets can be subjected within 
a few weeks to wear ordinarily en- 
countered only in years of actual serv- 
ice, has just been placed in full opera- 
tion by the Dry-Zero Corp. 

Study of the effects of severe oper- 
ating conditions on insulating materials 
and cabinets is vitally important to the 
future of the mechanical refrigeration 
industry, points out Harvey Lindsay, 
Dry-Zero president. In his opinion, the 
future success of every refrigerator 
manufacturing company rests largely on 
the economical performance of its cabi- 
nets after two years, three years and 
even five years of operation. 

“The recent survey of Time, Inc., 
clearly shows that in the majority of 
mechanical refrigerator replacements 
the buyer chooses another make of 
cabinet in preference to the one he has,” 
says Mr. Lindsay. ‘Manufacturers can 
only correct this situation by being cer- 


(Concluded on Page 4, Column 4) 


SMALL NORGE MODEL 
BEARS ALASKA NAME 


DETROIT—Desire to continue use of 
the name “Alaska,” and to cash in on 
the good will established by the Alaska 
Refrigerator Corp. (which was pur- 
chased last year by the Norge Corp.) 
led Norge to name its new low-priced 
model the “Norge-Alaska,” according to 
Major Howard E. Blood, president of 
the Norge Corp. 

“The unusually open winter and the 
imminent ice shortage will, we feel, 
create a good market for medium-priced 
and reasonably-sized electric refrigera- 
tors this year—a market which other- 
wise might have required years to de- 
velop,” declares Major Blood. “We an- 


(Concluded on Page 4, Column 5) 


GURNEY DISTRIBUTOR FOR 
NEW YORK AREA APPOINTED 


NEW YORK CITY—The Gurney Dis- 
tributors, Inc., has been assigned the 
distributorship of Gurney electric re- 
frigerators for the New York metropoli- 
tan territory and the surrounding area. 

The new offices are located at 420 
Madison Ave., New York City, with the 
following officers elected: J. L. Kauf- 
man, president; William J. White, first 
vice president, in charge of sales pro- 
motion; Harry McCrae, second vice 
president, in charge of general sales; 
H. A. Kaufman, treasurer, and W. A. 
Eldredge, secretary. 


COPELAND SALES INCREASE 
139% IN NEW ENGLAND 


BOSTON-—Sales of Copeland refrig- 
eration for the first two months of 1932 | 
have shown an increase of 139 per cent 
in the eastern New England territory, | 
according to a statement March 9 by 
E. A. Terhune, president of Appliance 
Engineering Co., distributor in Maine, 
New Hampshire, Vermont, eastern 
Massachusetts, and Rhode Island. 

A slogan which has been selected by 
the distributor for use in newspaper | 
advertising, billboards, radio, and direct | 
mail, is “The Copeland line of electric | 
refrigeration offers more feature advan- 
tages than any other line in the world.” 


KELVINATOR RESERVES SPACE 
FOR WORLD’S FAIR 


DETROIT— Kelvinator Corp. has com- 
pleted arrangements for an exhibit in 
the Electrical Building during Chica- 
g0’s “Century of Progress” world’s fair 
to be held on the lakefront in 1933. 

Kelvinator has reserved booths 75 to 
80, inclusive, a total area of 1,350 oe. &., 
in Group “E” in the Electrical Building. 


Copyright, 1932, by 
Business News Pub. Co. 


DETROIT, MICHIGAN, MARCH 16, 1932 


Transferred 


LEO RAVITT 
Transferred to West Coast as 
Majestic district sales manager. 


ELECTRICAL INDUSTRY 


BRIGHT OUTLINES 
DETROIT A.S.R.E. 
SESSION PROGRAM 


Sale of Comfort Cooling 
Basis for Meeting 


| March 21 


DETROIT, March 16.—The subject oi 
selling comfort cooling will form the 
basis for the program of the Detroit 
section, American Society of Refriger- 
ating Engineers, at a meeting March 21 
in the Statler Hotel, according to an- 
nouncement by George B. Bright, chair- 
man of the meeting. 

The Great Lakes division of the Na- 
tional Association of Ice Industries, and 
the Michigan section of the American 
Society of Heating and Ventilating En- 
gineers have been invited to the meet- 
ing as guests. 

A. C. Wallick, of the Wallick Ice Ma- 
chine Co., Detroit, will speak on “Appli- 
cation of Centrifugal Refrigeration,” 
followed by Dan Felick, of H. J. Somers, 
Inc., who will discuss “Humidity Con- 


PACE SETTER--EDISON 


NEW YORK CITY—"“I am an opti- 
mist on the future of the electrical in- 
dustry. It will grow. It will employ 
more people. It will stimulate all other 
business. It will be a force among those 
factors now operating to keep and in- 
crease the legion of wage earners,” 
Charles Edison told radio listeners over 
the Electric Refrigeration Bureau’s pro- 
gram during the America—at Work 
hour Saturday. 

Mr. Edison, president of Thomas A. 
Edison, Inc., was one of three speakers 
on the program. The others were J. A. 
Davidson, chairman of the Electric Re- 
frigeration Bureau, and Miss Katharine 
Fisher, director of Good Housekeeping 
Institute, who expressed the apprecia- 
tion of women for what electricity has 
done toward making household tasks 
easier. 

Mr. Edison said: 

“All my life has been spent in the 
atmosphere of an expanding world of 
things electrical. I feel, as my father 
felt, that we have caught no more than 
a glimpse of electricity—that we are 
only on the threshold of a thousand 
doors to wonderful new progress still 
to be opened. 

“When I think of the days when a 
handful of men first harnessed and de- 
veloped electrical force—when I think 
of the pitifully inadequate experimental 
equipment they had—I am amazed at 


trol.” 

Test data on fin surfaces will be given 
| by C. W. Owston, of the McCord Refrig- 
;erator Mfg. Co., and by R. C. Doremus, 
| of the George B. Bright Co. 

| W. A. Rowe, American Blower Co., 
will speak on “Ice Melting Rates.” A 
|discussion of what comfort cooling 
means to the electric power company 
will be given by S. S. Sanford, Detroit 
Edison Co. 

The viewpoint of the ice man on com- 
fort cooling will be outlined by A. G. 
Loeffel of the Detroit City Service Co. 
Henderson M. Richey, secretary of Al- 
lied Theatres of Michigan, will discuss 
the importance of comfort cooling to 
the theatre. 


Gibson Plants at 
Belding Open 


GREENVILLE, Mich.—-The Gib- 
son Electric Refrigerator Corp. an- 
nounces the opening of its Belding 
plants to take care of increased pro- 
duction of Gibson refrigerators. 

This furnishes employment for 
150 men at the outset, and more will 
be added as rapidly as possible, the 
announcement said. 

Plant B, which is being opened, 
normally employed 800 men. It is 
hoped to reopen factory A at Beld- 
ing shortly. The Belding-Hall fac- 
tories had been closed nearly a half 


year. 


Entered as second class matter 
Aug. 1, 1927, at Detroit, Mich. 


Sales Head 


CHARLES W. STRAWN 
Sales manager of the refrigeration 
division, Stewart-Warner Corp. 


SERIES OF FRIGIDAIRE 
CONVENTIONS OPENED 


PEORIA, Il, March 11.—Two hun- 
dred Frigidaire dealers, operating into 
41 counties, forming a strip across cen- 
tral Illinois, gathered at the Hotel Pere 
Marquette, here, today for the Frigidaire 
spring rally. 

The reaction to the factory program 
presented by a group of Dayton execu- 
tives headed by Lowell McCutcheon, 
manager of the commercial sales divi- 
sion, was exceedingly optimistic. The 
new lower prices on the entire line of 
Frigidaires, including both the white 
and Moraine lines, were hailed as a 
weapon that will enable sales resistance 
to be overcome in virtually the entire 
territory. 

Richard B. Cherry, president, and M. 
V. Stagg, vice president and sales man- 
ager, Domestic Electric Equipment Co., 
Frigidaire distributor for the central 
Illinois region, presided over the sales 
conference, luncheon, and banquet. 

The rally, according to Mr. Cherry, 
was the largest ever held in the dis- 
trict. Two introductions of importance 
to the area were made during the con- 
vention. 

P. K. Abry, Frigidaire western region 
manager, made his first appearance be- 
fore the organization. The Peoria dis- 
trict only recently was added to his 
territory. 

The other debut was that of the new 
Frigidaire unit type air conditioners, 


TEN CENTS PER COPY 
THREE DOLLARS PER YEAR 


AUTO ACCESSORY 
FIRM ANNOUNCES 
LINE OF 3 UNITS 


Stewart-Warner Corp. 
Prices Start at 
$149.50 


CHICAGO, March 14.—-A line of three 
electric refrigerator models, to retail at 
$149.50 and up, has been announced by 
Stewart-Warner Corp., automobile ac- 
cessories and radio manufacturer of this 
city. Production has already started, 
and shipments will begin immediately, 
according to the announcement. 

Charles W. Strawn has been appointed 
sales manager of the newly created re- 
frigeration division. Mr. Strawn has 
served as manager of the Stewart- 
Warner radio wholesale division, as divi- 
sional manager for Lyon & Healy, Chi- 
cago, and as general manager of both 
the Cleveland and Buffalo branches of 
the Wurlitzer Co. 

C. G. Dutemple has been appointed as- 
sistant to Mr. Strawn, and Jerry Golton 
will head the service department. 

The three models have capacities of 
4.2 cu. ft., 5.6 cu. ft., and 7 cu. ft. Ex- 
teriors are of white lacquer, interiors 
of porcelain. An open type unit and 
SO refrigerant are used. Models are 


(Concluded on Page 2, Column 4) 


ZIMMERMAN SPEAKS 
ON RADIO PROGRAM 


NEW YORK CITY, March 14.—An- 
nouncement that this week is National 
Demonstration Week in the showrooms 
of General Electric dealers throughout 
the country was made by P. B. Zim- 
merman, general manager of the G. E. 
refrigeration division, today over the 
General Electric noon radio broadcast. 
He urged housewives to visit a General 
Electric showroom this week. 

Mr. Zimmerman told his radio audi- 
ence that food preservation is the fore- 
most problem of the home today, and 


(Concluded on Page 2, Column 5) 


WHITE MOUNTAIN ADOPTS 
EIGHT-POINT SALES PLAN 


NASHUA, N. H.-A new eight-point 
sales plan, which enables key dealers 
to close substantial sales quickly, is a 
feature of the program for dealers be- 
ing offered by the Maine Mfg. Co., 
Nashua, N. H., for pushing White Moun- 
tain electric refrigerators. 

Lewis F. Hartford, for three and one- 
half years with Frigidaire and previ- 
ously with Pierce-Arrow, has been ap- 
pointed manager of the company’s re- 
sale department. He will conduct a 
school for resale managers and direct 


(Concluded on Page 2, Column 5) 


LEO RAVITT TRANSFERRED TO 
WESTERN TERRITORY 


CHICAGO~—-Leo Ravitt, for four years 
|in the ranks of the Grigsby-Grunow or- 


ganization here, has been transferred 
|to the western territory as sales repre- 
sentative for the Majestic electric re- 
frigerator 

Mr. Ravitt has had experience in 


sales, sales promotion, and outlet organ- 
lization work, first on radio, then with 
| refrigeration 

Prior to joining the Grigsby-Grunow 
Co., he was merchandise manager with 
|a public utility company 


PLAN COMMITTEE TO OUTLINE 
| BUREAU CAMPAIGN 


| CHICAGO~Electric Refrigeration 

Zureau activities for the second half of 
the year will be considered at a meet- 
ing of the Plan Committee on March 20 
|and of the Executive Committee March 
| 21 in this city. 

A meeting of the commercial national 
section will directly follow the executive 
committee meeting at the Edgewater 
Beach Hotel. 

The bureau announces that at the end 
of February there were in existence 365 
'active local bureaus, as compared with 


342 up to Jan. 1. 
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ELECTRIC REFRIGERATION NEWS, ean 16, 1932 


REFRIGERATOR 
MOTOR 
MUST NOT FAIL 


IN ORDER to give the performance guarantees so 
popular today, electric refrigerator manufacturers must first be 
sure of the performance of the motors they use. That is why so 
many of them look to Delco for the answer to their motor prob- 
lems. They know that Delco early recognized the need for a motor 
designed to meet the rigid requirements of electric refrigeration 
service, and today builds more condenser-transformer and repul- 
sion-induction type refrigerator motors than any other manufac- 
turer. They realize the value of Delco’s individual design to fit each 
application exactly. They appreciate, too, the fact that Delco’s 
flexible production schedule permits changes almost immediately, 
when necessary, in design as well as in quantity requirements. 
Delco engineering and manufacturing co-operation is available 


to you—why not let Delco solve your refrigerator motor problems? 


National field service for Delco motors is provided 
through the facilities of United Motors Service Branches. 


DELCO PRODUCTS 


~ Frigidaire Factory Executives Open 
Series of Distributor Meetings 


(Concluded from Page 1, Column 4) 


which hadn’t been shown in Peoria be- | 


|fore. The ability of the conditioners to 
maintain comfortable temperatures in 
'the face of humidity and heat aroused 
much interest since central Illinois is 


|/noted for its lasting heat waves, and) 


|the cities lying along the Illinois river 
suffer from extreme humidity through- 
|out the hot season. 


ager of the water cooler division; J. W. 

| Thiele, sales planning division; R. L. 
Winegarner, North Central regional 
| staff; and J. R. Martin, service depart- 
ment. 

At the evening banquet, Billy B. Van, 
comedian, entertained, D. L. Lichten- 
walter, of Mr. Wheeler’s organization, 
supervised the local arrangements. 


The members of the Peoria distribu- | 


tor’s general office organization held 


|open house for 


|installed a complete exhibit of all Frig- 
|idaire products 
| hotel, which was inspected by equally | 
as many interested Peorians and tran- 
sients as by members of the sales or- 
ganization. 


the visiting dealers at | 
|the branch. Messrs. Cherry and Stagg 


in the lounge of the | 


Syracuse, N.Y. 


SYRACUSE, N. Y.—Floundering 


through five-foot snow drifts which all | 


but stopped transportation, 250 members 
of the Frigidaire selling force in the 


Rochester area assembled here last week | 


to receive the news of their company’s 
1932 selling program. 

H. C. Gilbert, president of the Gil- 
bert Appliance Corp. of Rochester, dis- 
tributor in this area, welcomed them. 

The Frigidaire convention party which 
performed here was headed by J. J. 
Nance, manager, sales planning divi- 
| Sion. Its members are: R. W. Pocock, 
|R. B. Ambrose, W. W. Hall, C. J. Allen, 
| Samuel Harry and Joe Nahstoll. 

Speakers besides Mr. Gilbert were 
Cc. J. Conover, regional manager, and 
| Stetekiana Gillilan, Washington corre- 
|spondent and humorist. 
| Rochester district men who 
|handle the meeting were: A. G. 
sales manager, 
| who served as convention chairman; K. 
|O. Palmer, Syracuse; Fred Wantz, 
| Lovell, N. Y., and William Boylan, Ge- 
'neva, N. Y., reception committee; J. E. 
| Belles, Syracuse, transportation; and 
|Charles Gardner, Syracuse, in charge 
|of hotel decorations. ~ 


helped 
Elliott, 


Indianapolis 
INDIANAPOLIS~ Dealers and _ sales- 
men of the Refrigerating Equipment 


Corp., 
at which Frigidaire’s 1932 sales cam- 
paign was launched and the new low 


prices on household models were an- 
nounced. | 
Clark S. Wheeler, president of Refrig- 


| erating Rhareoamn had charge of the 
|rally, which was held in the Claypool 
Hotel ballroom. 

Frigidaire’s factory and general offices 
were represented by Lowell McCutcheon, 
commercial sales division manager; H. 
W. Wehrly, manager of the North Cen- 
{tral region; Frank C. Lyons, air con- 
ditioning division; C. E. Quigley, man- 


Stewart-Warner Corp. 
Begins Production 


(Concluded from Page 1, Column 5) 
furnished with an eight-stage tempera- 
ture control. 

The small model, Known as the apart- 
ment model, has 40 ice cube capacity. 
Insulation in this model is 2% in. thick 
The chromium hardware is finished in 
two tones. Height of this box is 5l' 
in., width 24 in., and depth, 25 in. 


The “Town House” model, of 5.6 cu. 
ft.. has 60 ice cube capacity, and meas- 
urements as follows: height, 60 in., 


width, 28 in., depth, 23% in. Insulation 
is 3 in. thick in this and the 7 cu. ft. 
model. 

The largest of the three models, 
known as the “White House,” also has 
60 ice cube capacity and 3-in. insula- 
tion. Measurements are: height, 61 in., 
width, 32 in., depth, 23" in. 

The new Stewart-Warner line 
unit at the bottom; 
a two-door cabinet. The Stewart-Warner 
crest appears on the doors of the refrig- 
erators 

The company’s announcement stated 
that a survey had been made showing 
8&5 per cent of the demand for electric 
refrigerators to be for capacities from 
4 to 7 cu. ft. 

The company considers that electric 


has the 


refrigeration makes a good companion | 


line to its radio line, as peak seasons 
come at different periods of the year. 


NORGE DEALERS PRESENT 
TROPHY TO BRENNAN 


N. J. Norge dealers in 
area recently present- 
ed H. A. Brennan, president of World 
Utilities Corp., distributor, with a trophy 
“in appreciation of your efforts in our 
| behalf during the year 1931.” The trophy 
'is a heavily carved silver loving cup. 
| The award was made at the final deal- 
ler meeting at which time Mr. Brennan 
presented the 1932 line to his complete 
dealer clientele. 


MONTCLAIR, 
the metropolitan 


Gilbert Appliance Corp., | 


met March 7 for the spring rally | 


the large model is | 


| Buffalo 


BUFFALO—Three hundred and sev- 
enty-five dealers and salesmen of west- 
}ern New York counties braved snow 
land gale and assembled in Buffalo last 
week to attend one of the regional con- 
ventions which Frigidaire Corp. is hold- 
ing this month in 39 key cities of the 
| United States. 

Announced by J. J. Nance, manager 
| of the sales planning division, and other 
factory officials touring with him, the 
|}company’s 1932 program was received. 
W. J. Swyers is vice president and 
| general manager of the National Refrig- 
eration Corp., Frigidaire distributor 
here. 

The party touring this section with 
Mr. Nance includes the following fac- 
tory officials: J. L. Conover, regional 
manager; R. W. Pocock, public utili- 
ties division; R. B. Ambrose, retail com- 
mercial sales division; W. W. Hall, com- 
mercial division; C. J. Allen, in charge 
of sales training; Samuel Harry, sales 
training division; and Joseph Nahstoll, 
display division. 


St. Louis 


ST. LOUIS—More than 400 dealers 
and salesmen operating under the Del 
| Home Light Co., Frigidaire distributor 
|for eastern Missouri and southwestern 
Illinois, attended a sales rally held at 
the Jefferson hotel here March 9. 

W. O. Waldsmith, president of Del 
Home, presided at the meeting. Lowell 
McCutcheon, commercial sales division 
manager, headed a group from the 
| Frigidaire factory. P. K. Abry, western 
regional manager, paid his first official 
| visit to the Del Home organization dur- 
ing the rally. 

Although the new low prices on do- 
mestic models were already known by 
the sales force, they were officially an- 
nounced along with the presentation of 
| the new air conditioning models by Mr. 
McCutcheon. J. C. Chambers, forme: 
sales manager of the Waldsmith organi- 
| zation, is now sales manager of Frigid- 
|aire’s air conditioning division, and was 
present as a guest. 


‘SEEK QUALITY, NOT PRICE, 
‘P. B. ZIMMERMAN ADVISES 


1, Column 5) 


(Concluded from Page 


that electric refrigeration is the answer 
to that problem from the standpoints of 
health, economy, labor-saving, and pride. 

Quality, not price, should be of prime 
importance in selecting a refrigerator, 
he continued. “Price is important, but 
do not be unduly influenced by it. When 
you buy your electric refrigerator, select 
it with care as you would any other 
article of household furniture which 
should last many years. Quality and 
dollar value are most important. 

“About 70 per cent of your investment 
in your electric refrigerator is in the 
mechanism,” he added, “and that should 
be the first point in selecting a refrig- 
erator.” 

In closing, Mr. 
a few words to the 
frigerator sales 
starts its war against 
preservation and against 
ance today. Glory and honor in the 
causes of health and well-being were 
available to “soldiers” in the campaign, 
he told them. 


WHITE MOUNTAIN ADOPTS 
EIGHT-POINT SALES PLAN 


(Concluded from Page 1, Column 5) 
their service for dealers. He also will 
direct training of store salesmen and 
|dealers who come to the factory for 
an intensive course. 


Zimmerman addressed 
General Electric re- 
organization, which 
inefficient food 
sales resist 


The company’s tested plan includes 
eight steps. These are investigation, 
follow-up by letter, portfolio presenta- 


letter, evening 
and survey, prospect to 
resales manager to pros- 
home demonstra 


tion, “Paving the Way” 
appointment 
showroom or 
pect with salesman, 
tion and “good-will” leads. 

Each house-to-house salesman thus 
works on a carefully planned and close 
ly supervised basis to get maximum re- 
sults. 

In addition, T. L. Reynolds, 
of the electric refrigeration division, 
announced that radio broadcasts, news- 
paper ads, intensive direct mail, window 
displays, catalogs, and a prize contest, 
will all be concentrated around the in- 
dividual dealers’ store 


manage! 


| 
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_ REFRIGERATOR 
INTHE WORLD. | 


‘Sliding Shelves and Automatic 
Interior Light on LG-73— 
ses Q * t 1 E. . i. = 
a? ye 
Backed by 50 Years Experience oT . . 
and a 3-year Guarantee HE Gibson has everything that I've always wanted in an Electric Re- 
ee frigerator. And those are the things other women want too. I know. 
because we ve often discussed it at parties and on shopping trips. 


“Beauty, of course, is the first consideration and there is no chance for argument on 
that point. No other refrigerator can even approach the Gibson in grace and smart- 
ness. And its conveniences are grand. It has both shoulder high buffet top and broom 
high legs. Greater shelf area, 8 temperature ranges, more ice cubes and loads of other 
features that lighten one’s work and make it easy to stay inside the household budget. 
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“I think the Gibson MONOUNTI is splendid. It’s so simple and compact, | don’t 


see how anything on it could go wrong. 


“One of the nicest things about the Gibson is the feeling of security it gives you. Its 
backed by over half a century of experience. The Gibson Corporation is one of the 
oldest and largest manufacturers of refrigerators in the world. [It has built refrigera- 
tors for years and years and I know it will continue to build them for years to come. 
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“When a woman sees the Gibson—all the advantages it offers and how easy it is to own. 
shell buy it, and buy it quick! I know about those things. That's why Pm glad my 
husband chose the Gibson line. And he makes an awfully nice profit on each one. 
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“You better get the details.” 
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GIBSON ELECTRIC REFRIGERATOR CORPORATION 
GREENVILLE MICHIGAN 


Gibson Electric Refrigerator Corp., Cable Address “GIBSELCO” Bentley Code 
Export Sales Department, Chicago, Hlineis 
201 North Wells Street, 

Chicago, Illinois, U. S. A. 
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EXPORT FACTOR FOR 
COPELAND, INC, DIES 


DETROIT, March 16.—William Dwight 
Loomis, associate manager of the H. M. 
Robins Co., export factor of Copeland 
Products, Inc., died Sunday in his home, 
582 Washington Road, Grosse Pointe 
Village. Funeral services are this after- 
noon. 

Mr. Loomis, who handled the Cope- 
land account for the export firm, had 
been in Canada on Copeland business, 
and returned home last week with a 
heavy cold which developed into pneu- 
monia. 

He was formerly vice president of the 
export division of General Motors Corp. 
Leaving the corporation in 1920, he be- 
came export manager of the Gray Motor 
Co., and in 1926 took the position with 
the H. M. Robins Co., which he held 
at the time of his death. 

Born in Marietta, Ohio, he came to 
Detroit some 25 years ago. His brother, 
Frank B. Loomis, San Francisco, was 
an assistant to former Secretary of 
State Elihu Root in the Roosevelt ad- 
ministration. 

Survivors include his widow, Mary 
McGarry Loomis, a stepson, Dr. Rich- 
ard C. Connelly of Detroit, and a sister, 
Mrs. Lola Cooke, Marietta, Ohio. 


GERMAN COST OF LIVING 
HIGHEST IN EUROPE 


WASHINGTON, D. C.—The cost of 
living in Germany at the close of 1931 
was relatively higher than in any other 
European country, according to a re- 
port from Consul John H. Bruins, 
Hamburg. 

With 1931 taken as 100, the index of 
the cost of living in Germany at the 
close of the year amounted to 133. 

The index figure for foodstuffs alone 
was 123 for Germany. 


Test Board in Dry-Zero Laboratory 


Pe de 
Se 


From this test board, information is secured on conditions 


within the test house. 


tors and ranges, were formally opened 
March 3 in the Interurban Bldg., Jack- 
son and Browder Sts. A. P. Bryant, 
president of the firm was in charge. 
DALLAS, Tex.—New showrooms of Souvenirs and refreshments were giv- 
the Electric Appliance Stores, Inc., dis- | en to people who inspected the new 
tributor of General Electric refrigera- | showrooms on the opening day. 


G. E. DISTRIBUTOR OPENS 
NEW SHOWROOMS 


YOU SHOULD BE. 


SE 


What the Publ 


Leonarp sales continue, month after 
month, their consistent increase over last 


year’s figures. 


This record-breaking performance proves what 
was predicted in the trade last fall—that the 
LEN-A-Dor would be the greatest single selling 
point of the season in electric refrigeration, 
and that the quality and many extra features 
of the Leonard Electric, coupled with moder- 
ate price, made it the outstanding value in 


the industry. 


Electrical dealers have been quick to see the 
profit possibilities in a franchise that offers this 
complete, compact line of “plug-in’ 
dise—with favorable discounts, and the back- 
ing of a liberal program of advertising and 


selling helps. 


If you are interested in this opportunity, write 
or wire promptly, as desirable territories are 


being rapidly closed. 


LEONARD REFRIGERATOR COMPANY 
14256 Plymouth Road, Detroit, Michigan 


GREATEST CONVENIENCE 
FEATURE IN THE INDUSTRY 


THE Len-A-Dor 


LLING 


ic is BUYING 


’ 


merchan- 


A TOUCH OF THE TOE AND 
THE DOOR SWINGS OPEN 


GERATOR 
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DRY-ZERO ANNOUNCES 
LABORATORY OPENING 


| (Concluded from Page 1, Column 1) 
|tain their cabinets give such excellent 
| service over a period of years that they, 
| themselves, will hold the allegiance of 
| the buyer when he selects a new cabi- 
| net. 

| “The primary purpose of the Dry- 
| Zero laboratory is, therefore, to study 
| the effects of continued service on in- 
| sulation materials and in particular on 
‘the complete cabinet in operation under 
| conditions of use, for, in spite of techni- 
|cal deductions and conclusions, actual 
| use of the electric refrigerator is the 
only definite and conclusive test. Be- 
cause we feel this work means much to 
the entire industry, the laboratory’s 
facilities will be at the disposal of every 
manufacturer.” 


Test Equipment Developed 


Equipment and methods for testing 
insulation and refrigerator performance 
| under an almost endless variety of con- 
| ditions have been developed under Mr. 
| Lindsay’s personal supervision. Unique 
j}and most significant feature of the 
laboratory is the test house. Here con- 
ditions found in the average kitchen can 
be exaggerated so exactly that years of 
normal operation can be concentrated 
into a period of a few weeks without 
distortion of factors or functions. 

From the outside the test house looks 
|}like an enormous black box. Inside, 
when a test is being run, heat 
humidity are separately under accurate 
'control to reproduce conditions ranging 
from sub-normal to somewhat more 
severe than are found in the hottest 
of kitchens on the most humid of sum- 
mer days. The high humidity which the 
test house is capable of maintaining ac- 
curately is believed to be a unique fea- 
ture. The humidity equipment was in- 
stalled to check accurately the effects 
of moisture absorption on the efficiency 
and durability of insulating materials 
under genuine operating conditions. 


Temperature Control 


During the running of a test, the tem- 
perature inside the test house is con- 
trolled by automatic regulation. Auto- 
matic control of high relative humidity 

up to 99.5 per cent—however, was a 
real problem and made necessary the 
development and installation of sensi- 
tive mechanical and electrical equip- 
ment. 

The key to automatic humidity con- 
trol is the variation in length of delicate 
raw silk threads that are extremely 
sensitive to changes in moisture content 
of the air within the test house. Before 
a test is begun this instrument is ad- 
justed carefully in relation to the exact 
degree of humidity desired. When the 
moisture content of the air in the test 
house drops below the proper level, the 
threads contract and set in motion an 
ingenious mechanical and electrical de- 
vice that sprays 
particles of water that immediately be- 
come vapor. 

When the relative humidity goes 
above the desired level, the threads ex- 
pand and the action ceases. The moist- 
ure introduced by the turbo-spray is 
circulated about the room by an electric 
fan. 

With this equipment keeping constant 
the temperature and humidity within 
the test house, the cabinet to be tested 
|is placed inside. The _ refrigerator’s 
| mechanism is set to maintain a particu- 
|lar average temperature—for example, 
| 45°. Inside the cabinet are placed two re- 


and | 


into the air minute | 


cording thermometers to record the 
temperature maintained throughout the 
test period, and, in addition, fine wires 
| lead to thermocouples within the cabi- 
| net, disposed as desired. 
| Outside the test house, two automatic 
|instruments record the running time of 
| the cooling unit and the amount of cur- 
| rent required. Other instruments record 
| the temperature and relative humidity 
| inside the test house and in the cabinet 
When everything is in readiness, the 
| test begins. Some, already made, have 
run for 18 days and nights. Longer 
periods may be covered if desired. Dur- 
| ing the entire time the refrigerator must 
tight against the heat and humidity in- 
| side the test house. 


Record Current Consumption 


At the conclusion of the test the rec- 

ord of current consumption and running 
time of the cooling unit tells the story 
of the cabinet’s efficiency. This, and 
the temperature and humidity records, 
| show how well the insulation has with- 
stood the assault of moisture. Marked 
| increases in the running time of the 
|unit as the test progresses show that 
| the efficiency of the insulation is being 
destroyed by the inroads of vapor. 

Any failure of the cooling unit to do 
|its job properly is shown by _ the 
| running time and kilowatt input charts 
and by changes in temperature inside 
the cabinet as recorded by the two 
|thermometers and the thermocouples 
| located there. 


Can Test Cabinet’s Life 


Thus, within a few weeks, the ability 
| of cabinet and insulation to stand up 
|under years of service can be deter- 
mined. The importance of such tests 
to the refrigeration industry and to 
every manufacturer is obvious, Mr. 
Lindsay believes. 

This type of test is only one of the 
many that will be performed in the 
Dry-Zero test house. Others, already 
started, include the study of the effects 
of vapor on the structure of insulating 
|materials, and research into the many 
kinds of molds which may and do form 
inside the cabinet walls. 


Big Hot Plate 


Another interesting feature of the 
new Dry-Zero laboratory is the big hot 
plate for testing the thermal efficiency 
of insulating materials. This hot plate, 
one of the largest in the United States, 
was designed by Dry-Zero’s engineers 
and is believed by them to be the most 
accurate piece of equipment of its kind 
obtainable. It will measure the thermal 
efficiency of a slab of insulation 18 in. 
square and 5 in. thick. There are 50 
| thermocouples to furnish accurate tem- 
| perature readings all over the hot plate’s 
| Surface. This enables the detection of 
| lack of uniform efficiency of the insula- 
| tion under test. 

Another piece of equipment to test the 
|durability of insulating materials is the 
|bumping and vibrating machine, also 
developed by Dry-Zero engineers. This 
|machine, in a few minutes’ time, will 
|subject a slab of insulation to far 
| greater physical violence (much in ex- 
|cess of the allowed 5 to 1 safety margin) 
lthan it could receive in shipment, 
handling, or inside a refrigerator’s walls 
during the entire life of a cabinet. 

The laboratory also is equipped with 
|apparatus for studying the penetrating 
|power of water vapors. Tests in this 
direction are now being conducted. 


NORGE 4-CU. FT. MODEL 
CARRIES ON ALASKA LINE 


(Concluded from Page 1, Column 1) 
ticipate that 1932 should prove to be a 
high production year for the industry 

With the addition of the Norge 
Alaska model, sizes of cabinets in the 
Norge line now extend from 4.3 cu. ft 
to 11 cu. ft. capacity. 

Food storage capacity in the Norge- 
Alaska model is 4.3 cu. ft., N.E.M.A. rat 
ing, while shelf area is 8.15 sq. ft. Ice 
melting effect of the condensing unit 
is four pounds per hour, A.S.R.E. rat 
ing. Over-all height with four-inch legs 
is 51% in., the width over the top is 
251/16 in., and the depth over the door 
is 227/16 in. 


Exterior finish is lacquer, and the 
food compartment is porcelain lined 
Other features are a_ spring-hinged 


corners in the 
shelves, 


freezer door, rounded 
food compartment, waist-high 
spring-mounted mechanism, and con- 
denser type motor. The same rotary 
compressor used in other Norge models 
is to be found in the Norge-Alaska. 


MAYFLOWER REFRIGERATOR 
CONTEST ANNOUNCED 


DENVER—‘Why I Want a Mayflowe! 
Electric Refrigerator” is the subject of 
letters being entered in a contest spon- 
sored by the Knight-Campbell Music 
Co. of this city during the period from 
March 6 to April 2. 

First prize is a $230 refrigerator; sec- 
ond, third, fourth, and fifth prizes were 
smaller Mayflower models. From sixth 
through tenth awards, certificates rang- 
ing in value from $75 down to $30, to 
be credited on the purchase of a May- 
flower, will be given. 

Every entrant in the contest will be 
|given not less than $10 credit on the 
| purchase of a Mayflower. 
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TWO RECORD MONTHS 


or dealers displaying the 


Westinghouse 


ELECTRIC REFRIGERATION NEWS, MARCH 16, 1932 


i) | 


January records smashed! February 
quotas exceeded! ‘Business is good,” 
say Westinghouse dealers! Record sales 
... record profits prove it! 

Two of the most successful months 
in history have just passed. Successful, 
for during the supposedly ‘off season” 

. during a time when business is 
generally poor ... Westinghouse dealers 
have been busy ... busy demonstrating 
the Westinghouse Dual-automatic Refrig- 
erator to the thousands who have called 
at showrooms... busy selling... making 
deliveries... making PROFIT! Westing- 
house Dual-automatic Refrigerators have 


been a sensational success! 


. enna 
OAs... pe Ae 


~ateice 


Increasingly profitable! That’s the 


story of the Westinghouse franchise. Not 
only that... Westinghouse dealers are 
receiving LOO% co-operation from head- 
quarters. Effective and elaborate mer- 
chandising plans ... compelling direct 
mail... striking national advertising 

action-arousing promotion of all 
kinds is coming from the Westinghouse 
factory in endless number. 

Why not fall in line with Westing- 
house dealers for greater profit in 
19327 Act now! It will pay to learn 
complete details about the Westing- 
house franchise today. Write, wire or 


telephone for full information. 


. 4 


Handsomely finished 
in jet black Micarta... 
with aluminum and 
bright metal inlaid... 
new Westinghouse 
Water Coolers set new 
standards for beauty 
and efficiency. There's 
a complete line. Five 
models . . . for bottled 
and city water supply. 


The most talked-about 
refrigerator today. 
That's Westinghouse 
... theonly Dual-auto- 
matic refrigerator . . 
the only refrigerator 
with Selective Tem- 
perature control and 
Built-in Watehman 
control, 


WESTINGHOUSE ELECTRIC & MANUFACTURING COMPANY - REFRIGERATION DEPARTMENT - MANSFIELD, OHIO 
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ANTI-TRUST MEASURE 
PROVIDES IMMUNITIES 


WASHINGTON, D. C.— Immunity 
from the anti-trust laws to an extent 
would be made possible for business in- 
terests under the Nye bills legalizing 
Federal Trade Commission rules, setting 
up a trade court and defining unfair 
trade practices, according to Senator 
Bratton of New Mexico, one of the sub- 
committee considering the bills. 

Senator Bratton said that representa- 
tives of a certain business could agree 
among themselves upon trade practice 
rules, and, securing the approval of the 
Federal Trade Commission, would be 
immune from the anti-trust laws until 
the rule was rescinded. 

The minority of a trade, he said, 
could be forced to agree to the rules, 
which he described as another modifica- 
tion of the Sherman Act. 


No Sales Below Cost 

The legislation, instituted by Senator 
Nye of North Dakota, originally con- 
tained a section prescribing that no 
product may be sold below the cost of 
production. Senator Nye reported that 
he would be willing to remove this from 
the bill, because of controversy which 
might arise over what he considered a 
non-essential point. 

Testimony favorable to the bills was 
given by the following: Sol A. Herzog, 
attorney for the tile and luggage indus- 
try; Abram F. Myers, formerly a mem- 
ber of the Federal Trade Commission, 
and now representing the independent 
motion picture theatres. 

R. B. Thomas, New York City, attor- 
ney for the American Institute of Steel 
Construction; Frank Hutchinson, Lawr- 
enceburg, Ind., representing the Na- 
tional Millers Association, and John S. 
Sewell, representing the National Asso- 
ciation of Marble Dealers. 


Kelvinator’s Graduates in Cold Cookery 
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Kelvinator’s second class in home economics, which met during February, brought to the factory many home 


economists representing electric refrigerator distributors. 


The instructors, Miss Marion F. Sawyer and Miss 


Gertrude P. Janssen, are in the center of the front row. 


LEONARD EXECUTIVES 
ATTEND CONVENTION 


GRAND RAPIDS, Mich.— Leonard 
electric refrigerator executives attended 
a dinner meeting given here March 1 by 
H. Leonard & Sons, distributor for 
Leonard refrigerators in this region. 


Among the speakers were B. E. White, 
assistant sales manager; Gordon Muir, 
district manager; George R. Cullen, 
publicity manager; A. C. Jordan, sales 
promotion department; J. J. O’Neil, 
manager of the finance unit of the com- 
pany, all of Detroit, and A. T. McFadyen, 
secretary of the Grand Rapids Associa- 
tion of Commerce. 

J. Zweedyk, manager of H. Leonard 
& Sons’ refrigerator department, was 
chairman. Members of the firm taking 
part in the meeting included J. R. De- 
Vries, R. A. Utter, H. Smith, R. Connor, 
R. DeVries, Y. Berg, F. Bloomberg, C. 
Herlein, and W. Peterkin. 

Among the 40 dealer firms represented 
at the meeting were Johnson’s Hard- 
ware, Cadillac, Mich.; Judson’s Hard- 
ware, Big Rapids, Mich.; J. VanHaven 
& Son, Zeeland, Mich.; William’s Hard- 
ware, Pentwater, Mich.; Clare Hard- 
ware & Furniture Co., Clair, Mich.; Mt. 
Pleasant Hardware & Furniture Co., Mt. 


Pleasant, Mich.; Remenap Hardware, 
Reed City, Mich. 
Bregenzer Hardware Co., Evart, 


Mich.; Lee Dygert, Inc., and John Jel- 
sema, Grand Rapids, Mich.; The Brower 
Co., Holland, Mich., and L. D. Puff Co., 
Fremont, Mich. 


GIBSON OFFICIALS CONDUCT 
COLUMBUS CONVENTION 


COLUMBUS, Ohio—Officials of the 
Gibson Electric Refrigerator Corp. 


spoke at a Gibson dealer meeting spon- 


sored by the Columbus Distributing 
Corp. here March 3. 

The Columbus Distributing Corp. is a 
newly appointed Gibson distributor. 

F. A. Delano, general sales manager 
of Gibson, and W. R. Marshall, adver- 
tising manager, spoke. 


Bonderizing.. 
A Powerful Point 


in LEONARD Selling 


ized steel 


lacquer, baked on. 


7” 
manence. 


“To insure the long life of Leonard finish, it is applied on Bonder- 


first a priming coat, 


The result is a finish of great beauty and per- 


then a filler, then two coats of 
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MANY STRRING FEATURES 


On page eight of the “Leonard Directed 
Demonstration Manual" appears the para- 
graph quoted above. Throughout other pieces 
of Leonard literature, here pictured, occur 


similar references to Bonderizing 


RUST-PROOFIN 


@ Leonard first adopted Bonder- 

izing as a superior production 
method for preparing metal for 
lacquer finishes. 


But Leonard selling literature 
shows Bonderizing is an important 
sales asset as well. 


Any refrigerator prospect is favor- 
ably influenced by the knowledge 
that the cabinet will keep its gleam- 
ing white beauty through long 
years of service. 


Bonderizing anchors the lacquer 
into the metal. No checking or 
peeling. It presents an impene- 
trable barrier to rust. If through 
accident bare metal is exposed 
rust cannot eat under the sur- 
rounding finish. 


Many other manufacturers of paint- 
ed, enameled or lacquered metal 
products use Bonderizing to help 
sales and increase the life of the 
finished product. 


Bonderizing details given in new 
booklet—“Bonderite.” 
your copy today. 


Parker Rust-Proof Co. 


2197 Milwaukee Ave. Detroit 
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Write for. 


NASHVILLE, Tenn.—The Nashville 
office of the Gambill Distribution Corp. 
was host March 4 to approximately 100 
Norge refrigerator dealers in middle 
Tennessee and southern Kentucky. 


Howard E. Blood, president, and John 
H. Knapp, vice president of Norge 
Corp., were among the speakers. At a 
luncheon served in the Andrew Jackson 
Hotel, Wheless Gambill, Jr., president 
of the distributing organization, talked. 

Other speakers were M. G. O’Hare, 
sales manager; Harry W. Cameron: of 
the Tennessee Electric Power Co.; 
Wayne Spinks, Norge dealer in Mem- 
phis; and Donald Bernard, advertising 
manager for the Nashville Banner. 

Nashville dealers and salesmen at- 
tending the meeting imecluded E. E. 
Hyde, manager of the Nashville office 
of the Gambill firm; P. P. Porch and 
J. K. Koonce. 


Jack Givan, I. H. Matthews, C. O. 
Scott, H. M. Bixby, A. H. Harned, R. N. 
Simpson, William H. Burton, Raymond 
Lee, and W. S. Davis, all of the Dixie 
Maytag Corp.; M. H. Berry, J. D. Simp- 
son, Jr., James Ellington, and T. B. 
Newcomb, of the M. H. Berry Co. 


P. O. Thornton, J. W. Holmes, L. Mack 
Rowe, Clarence Wright, and R. A. Cole- 
man, Jr., of Lebeck’s department store; 
John C. Harris, Charles E. Gardner, 
Frank Hall, and William Hatfield, of 
Phillips & Quarles Hardware Co.; J. 
Pink Lawrence, C. H. Blackburn, and 
A. S. Hathecock, of Herbrick & Law- 
rence. 


J. T. Shannon of Shannon Electric 
Co.; W. L. Edwards, of the Reed Sharpe 
Furniture Co.; J. Oscar Smith, the Gen- 
eral Securities Corp. 

Out-of-town dealers represented were 
J. H. Ramsey, Elkton, Ky., by R. L. 
Haley; Wakefield & Butler, Lewisburg, 
Tenn., by E. B. Butler; Norge Corp. of 
Jacksonville, Fla. by T. P. Hallock; 
Carthage Hardware & Furniture Co. of 
Carthage, Tenn., by W. M. Tuley. 

Maddux Radio Service, Clarksville, 
Tenn., by A. G. Maddux and R. E. Mad- 
dux; Dale Reese & Co., Fayetteville, 
Tenn., by Billy Cowan and Frank Har- 
well; Hopkins Music Store, Dickson, 
Tenn., by H. H. Hopkins and J. J. Tay- 
lor; Paris Radio Co., Paris, Tenn., by 
W. C. Leach and J. R. Reilly. 

S. J. Hathcock, dealer, Lebanon, 
Tenn.; Stewart Williams Co., Spring- 
field, Tenn., by J. B. Williams; M. A. C. 
Co., Knoxville, by Alexander Harris; 
Norge Co., Birmingham, Ala., by E. 
Gothberg; Boyd’s, Shelbyville, Tenn., by 
T. H. Boyd and Sam Cannon, Jr.; Cle- 


ment Hall Hardware Co., Camden, 
Tenn., by W. L. Hall. 
Denver 


DENVER — Representatives from 
Norge Corp., Detroit, conducted a Norge 
distributor-dealer meeting under the 
auspices of the Auto Equipment Co., 
distributor covering the Rocky Moun- 
tain states, here, recently. 

R. E. Densmore, western sales man- 
ager; A. N. Dalzeith and F. O. Fleischer, 
Norge district representatives, and C. 
H. Brehm, of the Cramer-Krasselt Co., 
Milwaukee, were the factory representa- 
tives who spoke. 

Other similar meetings which were 
conducted on the same trip by this 


group of men were at Hastings and 


Norge Dealers Hear 1932 Sales Plans 
In Additional Series of Meetings 


Omaha, Nebr., sponsored by the W. M. 
Dutton & Sons Co.; and Des Moines 
and Waterloo, Iowa, sponsored by the 
Adams Co., Inc. 

Approximately 400 dealers attended 
the meetings, which were conducted by 
E. O. Hunting in Denver; D. D. Duncan 
and M. J. Murphy in Hastings and 
Omaha, and Fred D. Adams in Des 
Moines and Waterloo. 


Southern Group 


DETROIT—Four southern cities were 
the scenes of Norge distributor-dealer 
meetings recently. Meetings were con- 
ducted by the Automatic Sales Corp., 
Houston, Tex.; Southern Equipment 
Co., San Antonio, Tex.; Texas Radio 
Sales Co., Dallas, and Brown Electric 
Co., newly appointed distributor in 
Oklahoma City. 


Willard M. Wood, Automatic Sales 
Corp.; Ellis M. Chaney, southern Equip- 
ment Co.; Will J. Schnelle, Texas Radio 
Sales Co.; and H. A. Barnard of the 
Brown Electric Co., had charge of the 
meetings in their respective cities. 

Factory representatives included R. E. 
Densmore, western sales manager for 
Norge; W. C. Rowles and A. N. Dal- 
zeith, Norge district representatives, and 
H. W. Terry, of the Cramer-Krasselt Co. 


Syracuse, N.Y. 


SYRACUSE, N. Y.-— Approximately 
250 Norge dealers attended the recent 
meeting sponsored by the local distribu- 
tor, Onondaga Auto Supply Co., to see 
a presentation of the Norge 1932 line. 


B. S. Arnold of the Onondaga Auto 
Supply Co. was in charge of the meet- 
ing. Norge factory officials on the pro- 
gram included John H. Knapp, vice 
president and director of sales for Norge 
Corp., and M. G. O’Harra, Norge eastern 
sales manager. R. E. Caldwell, of the 
Cramer-Krasselt Co. was also a speaker. 


Portland, Ore. 


PORTLAND, Ore.—The first general 
mieeting of Norge dealers under the dis- 


tributorship of the Sunset Electric Co., - 


Portland, was held recently under the 
direction of George L. Sammis. 

Approximately 100 dealers attended 
to hear talks by R. E. Densmore, west- 
ern sales manager for Norge, and 
George R. Pizarro, Norge Pacific Coast 
district representative, outlining the 
1932 Norge sales campaign. 


Seattle 


SEATTLE—Norge dealers throughout 
the western portion of Washington 
gathered in Seattle recently to attend 
a meeting conducted by Homer King, 
president of Homer King, Inc., Norge 
distributor. 

R. E. Densmore, western sales man- 
ager for Norge Corp., George R. Pi- 
zarro, western district representative at 
Los Angeles, and George Snider, factory 
engineer, were among the speakers. 
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ONLUDARE 


CHILLDARE 


COMPANION LINE TO TRICOLD 


... Gives DISTRIBUTORS and DEALERS 
A Quality Line That Meets All Competition 


Just as TRICOLD is sensational from the standpoint of refrigeration results, 
CHILLDARE is a sensation in Value. By actual measurements, by actual per- 
formance standards in dollar for dollars worth, it excels every orthodox type of 
refrigerator on the market today. 


Half a million people will buy refrigerators this year in the TRICOLD price 
class. Another half million people will buy refrigerators this year in the CHILL- 
DARE price class. With CHILLDARE’S visible extra-quality and CHILLDARE’S 
low price, you are in an enviable position to get the business of this latter 


group of buyers. 

Just as TRICOLD performance corrals the higher priced business, CHILLDARE 
quality will clinch the sales to those people who through preference or necessity 
are limited to a refrigerator in the lower price field. 

From the standpoint of sales strategy, too, CHILLDARE is worth its weight 
in gold as a companion line to TRICOLD. If you know merchandising you can 
appreciate the full potency of this double hook-up. 


TRICOLD is the magnet that will draw people into the store. It is the only 
: aia 7 refrigerator with sensational new features—a refrigerator that is so different 
aaa iene mia EO , ie . : 

eee pees. <4 in principles and results that everyone will want to see it before they buy any 


kiad of refrigerator. 


pw ha fs np sgt var eN ee 
FI IK 


22) 


ai a 


SRE Eh TRICOLD will bring them in—and when they come, the TRICOLD-CHILLDARE 
* oh oe : dealer has a double opportunity to sell them. TRICOLD with its companion 
[e-sal oie line CHILLDARE, gives him a complete line with which to meet all competition. 


BBY FCI HCD: 


Every woman will want a TRICOLD but for those who must keep within 
certain price limits, the TRICOLD-CHILLDARE dealer has another powerful 
weapon in CHILLDARE— the greatest values in the industry in standard refrig- 


erators. 

When you show her the CHILLDARE— better built and priced at considerably 
less than nationally known refrigerators that are regarded as standard of 
value, you will show her a refrigerator that she will come back to buy, no 
matter how much she looks around or shops. 


TRICOLD and CHILLDARE constitute the biggest merchandising achievement 
in the industry—TRICOLD, the only refrigerator with features so revolutionary 
that it will bring every refrigerator prospect to the TRICOLD-CHILLDARE 
dealer’s store and give him a monopoly of the quality business . .. CHILLDARE, 
the greatest value in standard refrigerators that will sweep all competition 


before it. 


TRICOLD REFRIGERATOR CORPORATION 
296 Delaware Ave., Buffalo, N. Y. 


MANUFACTURING DIVISION, 
DETROIT, MICH. 
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LITTLE STORIES OF INTERESTING 


PEOPLE 


IN THE REFRIGERATION INDUSTRY 


HE EXPANSION VALVE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


IDEAS 


By George F. Taubeneck 


Bill Myers, Wit 
and Philosopher 


On one of the coldest nights of the 
winter, Bill Myers of Trupar dropped in 
Detroit last week and gave us a ring. 
The ring was a preface to a dinner, a 
show, and a far-into-the-night discus- 
sion of cabbages and kings in the re- 
frigeration industry. 

Mr. Myers is the handy-man-about- 
the-house over at the Trupar Mfg. Co. 
in Dayton. He is treasurer, merchan- 
dising manager, directs advertising and 
publicity, designs refrigerators, contacts 
distributors, and just now—while Presi- 
dent Hunt and Vice President Lindsay 
are touring the country to visit May- 
flower field selling forces—Mr. Myers is 
general manager of the office. 

For all these duties he has been 
equipped by a varied training. He 
studied for the law. For six years he 
was in the advertising and sales promo- 
tion department of the National Cash 
Register Co. He has done personal sell- 
ing. And for some time previous to the 
organization of Trupar, he worked 
under his present chief executive, H. 
J. Hunt, at the Duro company. Withal, 
he is still a comparatively young man. 


In the heading for this little piece 
it is implied that Bill is a wit and 
philosopher. Previously in_ this 
column we have quoted some of his 
wit. Here’s another example, culled 
from his output on that cold night 
last week: 

“Chicago traffic lights work on 
the approach-forcing system. You 
approach and they force you to 
stop.” 

As for his philosophy, that would 
take too long to discuss right here 
and now; and anyway, it’s economics 
which interest people today, rather 
than philosophy. 

Suffice it to say that he smokes 
a pipe, sees all the world.as a stage, 
and likes to view life from the other 
end of the telescope. 

* * * 


Escaping the Catalog 


One of his pet problems at the present 
moment is almost identical with a prob- 
lem of A. M. Taylor, advertising man- 
ager of Kelvinator and Leonard. 

As we pointed out in this kolyum 
several weeks ago, Mr. Taylor is_ in- 
terested in seeing that the Leonard re- 
frigerator is not buried along with sev- 
eral thousand other items in the cata- 
logs of the jobbing houses which act as 
Leonard distributors. 

Mr. Myers is faced with the same 
situation. Most of the Mayflower dis- 
tributors are old-line hardware jobbers. 


They have big, thick catalogs, which 
hang on a hook. Thousands and tens 
of thousands of items are listed in 


these catalogs. 


The big task of Mr. Myers and his 
cohorts is to see that the Mayflower 
refrigerator is not “just another 
item,” and that special departments 
are created under trained refriger- 
ation executives to merchandise 
Mayflower electric refrigeration in 
an intensive fashion. It’s not easy. 


7 * ” 


Evolution of a Design 


Mr. Myers, incidentally, had a great 
deal to do with the cabinet design of 
the Mayflower. He wanted something 
distinctive, something with a blue 
ribbon or tag of social prestige. So he 
began studying period furniture 

3ooks were hauled out of the library 
The various period styles of furniture 
were studied closely. Mr. Myers had an 
opportunity to delve further into Louis 
XVI and his times—one of his favorite 
recreational studies 

At last it was decided that the fur- 
niture design of the American Colonial 
period was adaptable to an electric re- 
frigerator cabinet, and that it would 
have good sales appeal in itself 


More books were hauled out of the 
library. Mr. Myers made preliminary 
sketches, and called in a Dayton art 


student, who whipped them into shape 
and made the final sketch look pre- 
sentable. 


The problem of hardware, how- 
ever, was a puzzler. The rough- 
and-ready hinges and handles of the 
Colonial period just wouldn’t do on 
an electric refrigerator. 

Then came the idea of making 
the door handle resemble a Colonial 
door-knocker. And that seemed just 
right. 

Rex engineers put the design into 
a series of cabinets, and it has been 
used ever since. 


Majestic’s Heavy Men 


Four Badger huskies, swinging sledge hammers, tried to break up one of 
Majestic’s cabinets at the spring sales convention of Badger Radio Corp. 
Milwaukee, Wisconsin, distributor for Majestic products. 


. 
The Opera Singer 

F. C. Geiler, vice president in charge 
of production at Trupar, is well known 
among the engineering fraternity of the 
refrigeration industry, for he is one of 
the old-timers, and has kept up his con- 
tacts and connections. 

Many people recall, for instance, that 
| he designed and installed the first multi- 
| ple system for apartment houses. 
some remember 'way back when the 
| Mayflower refrigerating machine was 
'the Everite, and F. C. Geiler was head 
man of that concern. 

Here’s something about him, however, 
I’ll wager that not half a dozen men 
in the industry know: His 
singing arias from grand opera. 


From Verdi to Wagner, and from 
Bizet to Deems Taylor, this musical 
engineer knows operas forward and 
backward. He will begin by telling 
the story, pause to sing one of the 
arias, go on with the story, and then 
sing another aria. 

He is also something of an oper- 
atic critic, and knows the history of 


the operas and their composers. 
* * 


Jim Sechinen, Publicist 


A few days ago we had a little talk 
with Jim Beckman, who handles pub- 
licity for Copeland. The genus publicity- 
man (a more elegant term is “counselor 
in public relations”) has always inter- 
ested me and puzzled me. How do they 
do it? How and where do they learn 


their trade? 
Most publicity men, we have found, 
are ex-newspaper men. Jim, however, 


got his start in another manner. He 
was secretary to Elbert Hubbard. 


who was one of the most 
writers of all 


East Aurora 
potent advertising copy 
time, who was a brilliant editor, and 
whose “A Message to Garcia” has 
reached a circulation exceeding almost 
any other writing by an American—will 
understand how Jim became a publicity 
man 


Elbert Hubbard was one of those 
individuals who, like Theodore 
Roosevelt and Henry Ford, can 
smell a piece of publicity a mile 
away on a windless day. 

And Jim probably couldn’t help 
| absorbing some of Hubbard’s 
method and technique. 


Supplementing his practical studies 
under Elbert Hubbard came pioneering 
work for Gregg shorthand and Port- 
land cement, soldiering under Col. Cor- 
nelius Vanderbilt, working on a Sunday 
magazine for newspapers, helping with 
political campaigns, and straight pub- 
licity work for silver fox scarves, Mack 
trucks, air travel and air mail, and 
C.M.T.C. training camps 

And there you have the makings of 
a publicity man 
is another story. 


* 


An Advertisement 


| As this issue of ELectric 
| TION News is being completed, 
|} presses are rumbling with the 
|forms of the 1932 
| TORY and Market Data Book. 

| Since last September Editor John 
| Drittler and his assistant, Rose Bell, 


REFRIGERA- 
the 


And | 


| 


hobby is | 


How he does it though, | 


final | 
REFRIGERATION DirEc- | 


Anyone who remembers the Sage of |# tremendous 


have been laboring on this remarkable 
book. 
In addition, the services of Stanley 


Trupar’s Myers 


BILL MYERS 
Witty and philosophical treasurer 
of Trupar Mfg. Co. 


Dennis, formerly editorial director of 
the Gage publications and editor of 
Electrical Record, were engaged to com- 
pile and interpret a mass of figures and 
data for the statistical section of the 
book. 
Publisher F. M. Cockrell has devoted 
amount of time and 


energy to the planning and supervision 
of the book. 

John Schaefer, engineering editor of 
the News, has contributed time and 
ideas, as has the writer. 

John Adams, assistant editor of the 
News, has had his hands full with the 
production of the book. A night force 
of compositors and linotype operators 
has been working on this job for weeks. 

And the entire staff of the Business 
News Publishing Co. has in some 
manner or another contributed some- 
thing to the sum total of thinking and 
labor expended upon this volume. 

It will contain a complete list of man- 
ufacturers of refrigeration systems, 
parts, materials, supplies, production 
and service tools, related and com- 
panion merchandise, delivery and office 
equipment, electric signs, and other de- 
vices and services used by the industry. 


Plotting Against Sales Barriers 


The statistical section is an almost 
| staggering collection of facts and 
figures about the industry. Especially 
interesting to readers of this kolyum 
| will be the statistics on dealers and 
distributors. 


— 


No matter what you have ex- 
pected, the Valve will personally 
guarantee that the 1932 Refrigera- 
tion Directory will exceed your ex- 
pectations. 

If it doesn’t just come and see me 
in Detroit and I'll fix you up. 


* * * 


Wilcock of Kelvinator 
On Competition 


George Wilcock of the Kelvinator 
sales promotion department wrote the 
following piece for “Kelevision,” and 
| we'd like to pass it on: 

“Down below the Mason-Dixon line 
|we were talking to George Doyle not 
|so long ago. He’s a veteran 
{business of selling refrigerators, and 
like all veterans he began when the 
| lowest priced Kelvinator cost more than 
a six-cylinder car does today. 

“As usually happens in such discus- 
|sions, we slipped onto the subject of 
| competition. 
| “*Where would we be without com- 


| petition?’ Doyle asked. And then he 


| 
| 
| 
| 


j}answered his own question. ‘We'd have | 


about two or three models to sell, and 
| we'd have to get at least $400 for the 
| cheapest one. 

| “‘Competition with all the activity 
| that goes with it has created public in- 
| terest. The public has accepted the idea 
|of proper refrigeration, and great sales 
have been made. This has reduced the 
price, and sales resistance has been 
| lowered. Refrigeration would be in a 
tough spot if it weren’t for competition.’ 


“*But don’t you lose a sale to com- 

petition occasionally?’ he was asked. 
“ ‘Sure. Who doesn’t? Everyone makes 
|a mistake now and then. That’s why 
|they put rubber mats under cuspidors.’ 
| “*What do you do when you run into 
competition on a good prospect?’ 

““T just bear down on Kelvinator a 
| little harder. There’s no use in getting 
excited and condemning the competi- 
tive refrigerator. A wise mother never 
tells bear stories to her child when she’s 
trying to put him to sleep. She sings 
lullabies. 


B. S. Arnold and H. H. Weisberg, Syracuse, N. Y., distributor, discussed 
Norge sales with R. E. Caldwell, Cramer-Krasselt representative; John 
H. Knapp, Norge’s vice president, and M. G. O’Harra, eastern manager. 


“*The salesman who takes com- 
petition so seriously that he has to 
knock it throughout a big part of 
the interview is making a mistake. 

“He either stimulates the pros- 
pect’s interest in the other refriger- 
ator, or disgusts him with all re- 
frigerators. 

““If you want my opinion, I’d say 
to tell the best story you can about 
Kelvinator, and refrain from throw- 
ing bean-balls at competition.’ 


“That last statement reminded the 
writer of George Uhle’s attitude toward 
competition. Maybe you don’t care, but 
George Uhle is a big league pitcher. He 
has been around the majors a good 
many years, and he has earned a reputa- 


in this | 


| tion for good, clean hurling. 

“One evening during the training sea- 
son last spring, big George was having 
an argument with a National League 
pitcher. This National Leaguer is noted 
for his ability to knock down opposing 
batters with pitched balls. Uhle has 
never knocked down a batter intention- 
ally. So the boys had decided differences 
of opinion. 

““Here’s my argument,’ the bean-baller 
told Uhle, ‘and I claim I’m _ right. 
Whenever a guy tries to take my bread 
and butter, I’m going to do all I can 
to keep him from taking it.’ 

“He meant, of course, that every hit 
makes a pitcher’s job more insecure, 
and that every time a batter goes out, 
the pitcher is worth more money to his 
club. And by knocking down batters, 
this pitcher kept them moving away 
from the plate. He kept them off bal- 
ance and prevented them from hitting 
the ball squarely. 

“Uhle did not agree with him. 

“Tl tell you where you’re wrong,’ 
| George said. ‘When you throw one at 
| the batter you’re hurting your arm. 
You’re throwing yourself out of posi- 
tion. You kill your balance. Your job 
depends upon how well you can work 
the plate and not on how well you can 
hit the batter. You’re keeping your 
mind on the batter’s head and not on 
his bat and it’s bound to hurt you. 

“‘T don’t know of any batters being 
stopped by being knocked down. It gen- 
erally has the reverse result. You get 
the batter sore and he concentrates 
| more on you than he would otherwise.’ 


“Change Uhle’s words just a little 
here and there, and you have an ex- 
cellent discussion on sales competi- 
tion. Let’s see: 


“When you knock competition, 
you're hurting yourself. You're 
throwing yourself out of position. 
You kill your sales ability. 

“Your job depends upon how well 
you talk about Kelvinator, not on 
how well you can throw dirt at 
competition. You’re keeping your 
mind on the competitor’s weak- 
nesses, and not on how good Kel- 
vinator is, and it’s bound to hurt 
you. 


* * 


400 Per Cent of Quota 


———— | The 
| appeared in the Carlisle, Pa., 
| is indicative of the up-and-at-'em spirit 


following advertisement, which 
Sentinel, 


which is helping the refrigeration in- 
dustry defy Gen. Business Conditions 


and all his weeping army: 


THIS IS STATION 
WHP 
The Frigidaire Voice of Central 
Pennsylvania 
(With Apologies to WHP, The Radio 
Voice of Central Pennsylvania) 
This is the first time that we agree 


a ” . 
With the “depressionists,” who say 
* * * 


That business is not good. 


They are absolutely right! 


* * 


Business is not good— 


* * * 


Business is better! 


What other reason could we give 


> * . 
For the fact, that in February 
* * * 


We have sold 400% of our quota. 
YOU CANNOT CRY WITH A STIFF 
UPPER LIP 
W. H. PREUSS 
FRIGIDAIRE SALES and SERVICE 
Strand Theatre Bldg. Carlisle, Pa. 
Telephone 1022 
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Te.n MODELS 


BEAUTY 


et 


MODEL AB-5 


IMMEDIATE SALES 


There's profit to be made—for jobbers and dealers in 1932. 
with the New American Beauty Line—the lowest priced 
complete line of electric refrigerators on the market. 
Don't think just because our models are all priced below 
other quality lines that the American Beauty Line is in any 
way inferior. 
It is strictly a modern up-to-the-minute quality product 
priced for the present—built for the future—conceived and 
created by men with years of electrical refrigeration experi- 
ence—men of imagination, foresight, ability and ingenuity 
only such men could make this lowest priced quality line 


possible. 


baked enamel lacquer finish—porce- 


Read these features 


lain interior—specially designed hardware—8 point freezing 
range—fast-freezing—large ice supply—double deep dessert 


steel cabinet com- 


tray—extra heavy ribbon type shelves 
pletely sealed—three-inch insulation of the highest quality 
—heavy doors. Compressor and evaporator, one unit, easily 


installed. no connections to make—spring suspension 


unusually quiet. 


THE AMERICAN REFRIGERATOR CO. 


MODEL AB-6 


will make sales . . . Price alone will make sales 


MODEL AB-7 


IMMEDIATE PROFITS 


Name alone will make sales . . . Appearance alone will make sales . . . Construction and Efficiency alone 


. . All these together assure large scale volume- 


Remember our discounts assure ample profits—and our dealers are 
protected by a sensible guarantee. 

Again let us repeat—there’s profit to be made by American Beauty 
Dealers and Jobbers in 1932—but you must act quickly. 


Regardless of your present connections + write, wire 
or mail coupon below for prices, plans and complete 


details. 


The American Refrigerator Co., 
Harries Building, Dayton, Ohio. 


I am interested. Please send your complete plans. 


Mark X [-] Dealer [1] Jobber. 
EE 655-5 kek tOekGE bbe ESSER ERCER EEA ‘65.0 %64 errr yr 


Address oe eeeee 


HARRIES BLDG. - DAYTON, OHIO 
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The above advertisement has appeared in more 
than 2000 newspapers throughout the country 


This sweeping price reduction on the 4 cubic foot Moraine Model Frigidaire and the 
substantial reductions made on all other Frigidaire household models are now in effect. 

In addition, all Frigidaire Compressors and Coils for commercial purposes are now 
guaranteed for 3 years. 

The dealer holding the Frigidaire franchise now has a most unusual opportunity 
for an immediate increase in volume and profits. We are enlarging and develop- 
ing further our dealer organization. Write or wire today for complete facts. 
Frigidaire Corporation, Subsidiary of General Motors Corporation, Dayton, Ohio. 
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Editorial Aims of the News 


To encourage the development of the art. 
To promote ethical practices in the business. 
To foster friendly relations throughout the industry. 


To provide a clearing house for new methods and 
ideas. 


To broadcast the technical, commercial and personal 
news of the field. 


Designers’ Opportunity 


HE first automobiles were simply buggies and 

four-wheeled carts powered by a gasoline 
engine. Likewise, the first electric refrigerators 
were simply ice boxes cooled by a small refriger- 
ating machine. 

A relatively swift evolution in body design, 
spurred on by the desire to create a larger replace- 
ment market, has made 1932 automobiles as unlike 
their early predecessors in appearance as modern 
horses differ from their prehistoric, four-toed, wolf- 
sized ancestors. Electric refrigerator cabinets, 
however, still very much resemble ice boxes. 

At first the industry was interested chiefly in 
devising a small refrigerating machine which 
would work. To reciprocating compressors were 
added rotary compressors, and the “open” type of 
machine was joined by the hermetically sealed 
unit. Engineering technique improved with ex- 
perience, and today most of the refrigerating ma- 
chines on the market will give satisfactory service. 


Discover Cabinet’s Importance 

Not long was the industry in learning, however, 
that the cabinet is quite important. Old-fashioned 
ice boxes did not hold up under the strain of the 
lower temperatures obtained by refrigerating ma- 
chines. So out of the laboratories came stronger 
and sturdier boxes, better insulated, making use 
of steel and porcelain. 

Not until recently, however, has the industry 
become interested in beauty of design. Having 
developed machines and cabinets which will give 
satisfaction under almost any conditions, minds of 
some executives are now turning toward making 
their products more attractive. 

Steps in this direction have been high legs, 
beveled edges and rounded corners, and fancy 
hardware. Inside the cabinet many refinements 
have been made, such as interior lights, sliding and 
telescopic shelves, rounded corners for ease of 
cleaning, and the addition of a growing family of 


accessories. 


Fundamental Design Similar 

Fundamentally, however, an electric refriger- 
ator remains an oblong box with a door, and a 
mechanical cake of ice in the top. There have been 
few departures from this first formula. 

Indications that a demand for variety in ap- 
pearance is growing may be had by looking over 
the 1932 lines of the various manufacturers. 
Almost all of the leading manufacturers are now 
showing boxes in colors—not as part of their 
standard lines, but as models available if the cus- 
tomer has inclinations in that direction. 

Black refrigerators are being marketed, and a 
number of different color combinations may be 
seen in occasional showrooms. Colors have been 


ELECTRIC REFRIGERATION NEWS, MARCH 16, 1932 


‘tried in past years and found not particularly 


arriving. 


Water Coolers Different 

Water coolers brought out by Frigidaire and 
Westinghouse recently have emphasized designs 
| which are new departures from anything they have 
| hitherto offered. Mayflower refrigerators make 
capital of their “Colonial period” style. Gibson 
nore. stresses cabinet beauty. 
| 


Although refrigerating engineers are deep into 
the problems of refrigerated trucks, air condition- 
ing, and low-temperature equipment, and although 
‘new designs in compressors may be expected, the 
'word is being passed around engineering depart- 
‘ments that new cabinet designs—styles which will 
‘at once be different and arrestingly attractive, yet 
suitable for quantity production on an economical 
‘basis—will be welcomed and given close attention 
iby those who make the final decisions. 


| At present the tendency seems to be toward 
\lower prices and refrigerators stripped of all but 
the bare essentials. Some manufacturers, how- 
ever, are preparing for an upturn in business by 
directing research not only into means of better 
and more efficient refrigeration, but into new and 
possibly radically different designs for cabinets. 
| For cabinet designers with imagination there 
seems to be an indubitable opportunity waiting to 
be seized. 


GLEANINGS 


FROM RECENT PERIODICALS 


SEEING RED 

HE radio industry is an example of a healthy business 

which wrecked itself through reckless overproduction, 
dumping, price cutting and quality shaving. 

Many electrical men are wondering today whether the 
many new manufacturers, new distributors, new retailers 
coming rapidly into the refrigeration field constitute a similar 
threat to that profitable industry. There is an indication 
of such a possibility in the low prices announced by new 
manufacturers and the rumors current as to the price poli- 
cies of the industry’s leading makers. 

Many of the recent recruits to refrigeration come from 

radio trade. This is not new, of course. 
manufacturer has been successfully building 
for nearly two years, and last year 
radio distributors and thousands of radio dealers under- 
took the sale of refrigeration. But the threat is not from 
the entrance into refrigeration of the radio trades; it is not 
even from the pressure of department stores for lower prices 
The danger to the refrigeration industry today is the threat 
of too rapid expansion. 

Refrigeration has a wide public acceptance, but it is still 
a specialty. It is not now and will not be for years to come 
in the class of demand merchandise. 

The industry has never made any attempt at the artificial 
maintenance of prices. Refrigeration prices have been stead- 
ily reduced as sales and production steadily increased, but 
they have been maintained at levels that have covered not 
only the costs of producing, but the costs of selling a spe- 
cialty product. These sound price policies have provided 
the money that built the market through advertising and 
remunerated specialty selling through sufficient dollar margin. 

Manufacturers who may now be stampeded into low 
prices by the threat of competition and dealers who may 
stock heavily in the belief that price alone will sell refrig- 
erators are equally a menace to what is today a profitable 
structure. 

The sound reason for lowering prices is to expand mar- 
Otherwise, it is a profitless struggle over a declining 
volume prices will not greatly expand the market 
for refrigeration. We know the market for 1932. It is 
1,000,000 domestic refrigerators We know 
only by the same consistent 
has built the business 


the 
radio refrig- 


erators 


kets. 


Lower 


approximately 
that this market can be 
sales and advertising pressure that 
to its present size 

The attempt to expand this market as 
possible to expand manufacturing and distributing facilities 
overproduction which inevitably eliminate 
manufacturing profits and leave the dis- 
Electrical Merchandising, March, 1932 


sold 


rapidly as it is 
will bring will 
the dealer, 
tributor on the rocks 


erase 


MERCHANDISING AT A LOSS 

fener age are anxious to develop the domestic market 

Executives put the burden upon the merchan- 
dising departments and expect them to do this at a rapid 
a profit as merchants. This cannot be 
done The margins on appliances are too low and 
the with services is too keen to permit 
of high-pressure selling at a profit No dealer or utility 
merchandising department can make money if the attempt 
is made to increase sales volume rapidly. The greater the 
rate at which business is gained, the greater the merchan- 


rapidly. 
rate and yet make 
at present 


competition other 


dising loss. 

This is the fault of the present merchandising system and 
it cannot be changed overnight. Conditions undoubtedly 
will be improved, but, at present, utility executives cannot 
have their cake and eat it. They must take a loss as mer- 
chants and realize profits only from increased use of energy. 
The should be far greater than the losses at the 
balance point 

The dealer cannot sell at a high-pressure rate and make 
money This is not his fault, but he should not begrudge 
immediate business to the utility that sells despite merchan- 
dising The dealer and the utility, however, should 
work together to get the merchandising business on a plane 
that will enable them to make money. They should put it 
up to the manufacturer and jobber to help them improve 
the system. It can be improved.—Electrical World, March 
12, 1932 


profits 


losses. 


popular. It may be, however, that their day is 
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The Low-down 


Through a Woman's Eyes 


By Gertrude Stanton 


We are about to tell all. Accompanied were almost ethical. 
by one of the other assistant editors|how to defrost it, and then suddenly 


| the two or three little digs at competi- 
| tors which he gave so neatly that they 
He even told us 


we went the rounds at a recent Builders | got down to business. 


'and Food Show here in Detroit, each 


| protecting the other from the final kill- | using now?” he asked. 


|ing blow of enterprising salesmen. We 
|came away without signing anything 
but prize blanks, but anything you want 
|to know about sales methods—at least 
of the methods of the salesmen on the 
floor that night—-we can now divulge. 


sorts of home equipment 


tors. Then there were food products, 
and, finally, the people who pop up out 
of nowhere whenever booths are being 
|arranged for a show—the cotton-candy 
man, the man who sells genu-wine ivory 
|carved in Switzerland 
loid), the perfume counters, 
| who sells pen and pencil sets, the Vene- 
tion glass-blower (from east-side 
York), and the horoscope man. 
There are, as we used to start 
| compositions when we we were in 
fifth grade, many kinds of salesmen. 
One kind gets out in the aisle of 
the show and bellows, handing you 
| literature, free samples, anything he 
| can stuff into your hand. He is a 
| kindred soul with the carnival man 
| whose “Awr right, come mon ovah! 
Everah-boddah a winnah! Take 
home a blanket to the mis-sus! Hey 
—come mon ovah!” succeeds, with- 
out a doubt, in collecting a crowd. 


| Much more tricky, however, is the 

man who waves his arms wildly, but 
|talks so softly that you must crowd up 

close to hear him. Sometimes, we sus- 

pect, he has his relatives come to stand 
| listening raptly until his crowd com- 
mences to collect. Anyone will stop 
where a group of people seems to be 
interested in watching something. After 
a short time, he has so many people 
standing about that it’s impossible to 
| get past the booth, and one must listen, 
| whether one cares to or not. 
| 


The Venetian glass-blower was that 
kind of barker at this particular show. 

Women dressed in crisp uniforms 
| were handing out free samples of some 
| sort of sandwich meat, little bites on 
|toothpicks. They had a huge crowd. 
| Free food, no matter if it’s only a bite 
|of salad dressing, has no superior as 
}an attention-getter, except, perhaps, on 
| board a nice, galloping boat. 

Very plentiful at almost every fair 
or show of this sort is the salesman 
who stands peacefully in his _ booth, 
watching the world go by. If someone 
asks him something, he answers. If no 
one asks him anything, he seems per- 
fectly content. Perhaps he isn’t a sales- 
man at all—just a night watchman. 
Often his wife will be sitting just where 
she spoils the effect of the booth’s ar- 
rangement, apparently waiting until the 
show is over and her husband can take 
her home, but feeling a little important 
at being ‘behind the scenes.” 

With some of the smaller specialties, 
the idea is to sell them from the floor. 
With the larger ones—the refrigerators, 
ranges, etc._-the idea is to get prospects, 
or to close a sale if possible. 


With this in mind, some of the 
refrigerator firms had prize offers, 
and went on the assumption that 
anyone who was interested enough 
to sign one of these was a prospect. 
No selling effort was apparent in 
these booths. The salesman seemed 
to dwell on getting your name and 
address down on that ticket, the 
while he impressed the name of the 
refrigerator on your mind. 


We stopped at one booth, looking as 
much like prospects as possible, and 
were approached by a salesman He 


was an older man, and probably could 
spot a prospect a mile away. At any 
rate, he said, “Are you interested in buy- 
ing a refrigerator?” 

“We're just looking around,” we said, 
but with bright and expectant faces. 
The salesman faded away. We decided 
we could make quick work of our little 
experiment at that rate, and went on to 
another booth. 

There, we fiddled with the gadgets on 
a small domestic model for a moment, 
until a salesman came up. 

“Are you interested in a 
tor?” he asked 

“We're just looking,”’ we piped, but 
the sentence didn’t cast its magic spell 
on this salesman. 

He sold us everything on the refrig- 
erator. He wanted to know how many 
in the family, first. Then he picked out 


refrigera- 


the model he wanted to sell us, and 
started at the beginning. We learned 
what the finish was, and why. What 


the interior was, and why. We caught 


There were, of course, exhibits of all | 
garage doors, | 
and vacuum cleaners, plumbing fixtures | 
;and wall paper, furnaces and refrigera- | 


New | 


|nary a word. 


| “What kind of refrigeration are you 


We told him 
|ice, to make the story good. Then he 
gave the story on 50° or below and 
food preservation. 


| 
=a 

| He was rapidly getting to the 
| point where he would ask what time 
Although 
we left, his employer would have 
been pleased and proud at the bull- 
dog way in which he insisted on tak- 
ing our names, and grimly held 
onto us until we had _ entirely 
escaped. 


| to deliver the machine. 


(made of cellu- | 
the man) 


In one booth which we entered there 
| was a strange being in charge. We 
walked around and looked at all there 
| was to see—a skeletonized unit, the vari- 
|; ous models—-we asked each other ques- 
| tions, and the man followed us around 
with a lean and hungry look, but said 
Perhaps he was hoarse 
|from answering questions. 

One interesting salesman smiled at us 
as we entered his booth, followed our 
eyes as we looked at his refrigerator, 
and told us about the various features 
as he saw them take our attention. We 
asked him a few questions, and he an- 
swered those. He gave us a bright 


| piece of sales promotion literature, and 


told us just a little about the mechanism 
of the machine. 


His attitude was “I’m here, at 
your service. The refrigerator sells 
itself, but if there is anything you 
don’t understand, I’ll be glad to ex- 
plain it.” 

If we hadn’t already known about 
the way that particular refrigerator 
operated, his few sentences would 
have stimulated our curiosity until 
we would have asked the questions 
he was waiting for as a cue to our 
degree of interest. 


Over in the food exhibits was a com- 
mercial set-up, for a change after all 
the domestic models. This was so in- 
teresting that we wanted to ask ques- 
tions in our own character, and had to 
come out from behind our false whisk- 
ers and tell who we were. The sales- 
man, however, was good enough to go 
on “selling,” and we heard the whole 
story, just as he would have told it to 
a meat cutter or grocer. 

This man’s method was to explain 
everything, of course, then to get his 
prospect into the habit of replying “yes” 
to his questions. After he’d talked long 
enough to apply the final pressure, he’d 
start talking as though he had already 
closed the sale. 


This salesman knew more than the 
sales talk he had been taught. He 
knew that equipment. His pencil came 
out of his pocket, and as he talked 
about a part of the equipment, he’d 
point to it. If it would come apart, 
he'd take it apart and show it to us. 


He was a believer in getting the pros- 
pect to touch the equipment himself. He 
would hand things to us, tell us to try 
the easy way in which the door swings 
He moved about all the time. 

Most of all, however, he had one be- 
lieving that this equipment was the best 
available. Sincerity? Every word was 
coated an inch thick with it. He had 
done a fine job on selling himself 


Letters from Readers 


H. G. Bogart Company 
340 Board of Trade Bldg., 
Toledo, Ohio. 

March 8, 1932 


Publisher 


I want to compliment you on your 
editorial in the March 2nd issue of 
ELeEctTrIiC REFRIGERATION NEWS. It was 
very timely, and the ideas expressed, 
in my opinion, were exactly right. 

So many merchants fail to realize 


that the market which might be tempo- 
rarily upset through the introduction of 
low-priced merchandise usually adjusts 
itself either through the elimination of 
such merchandise because of inferior 
quality or performance or by waking 
up other manufacturers to the possibili- 
ties of producing equipment at a better 
price and still retain the elements of 

good performance and value 
In my opinion the law of economics 
can never be defeated and while some- 
times it is rather painful to prove a 
point in a controversy such as described 
in your editorial, still in the end the 
same law asserts itself and the manu- 
facturers whose products are right and 
whose prices are right, according to the 
value given to the customer, win out 
H. G. Bocart, Jr. 
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PHILADELPHIA SALES 
ACTIVITIES REPORTED 


PHILADELPHIA — Details of the 
cales promotion campaign’ through 
which electric refrigeration dealers sold 
efrigerators to 6.1 per cent of the total | 
metered homes in Philadelphia during 
1931 are given in the annual report of 
he Electrical Association of Philadel- 
phia. 
As a first step, the Electrical Associa- | 
tion made available a fund of $25,000 | 
for conducting a publicity and promo- 
tion campaign in the spring selling sea- | 
son—May 1 to July 31, 1931. The suc- 
cess of this campaign inspired an addi- 


| 
| 
| 
| 
| 


ional appropriation of $15,000 for a 
imilar effort during the fall selling 
season. 


64% Spent in Advertising 
Newspaper advertising took $16,158.65, 
y 64 per cent of the spring appropria- 
tion last year. For nine weeks, “Rea- 
son Why” advertisements measuring 
600 lines each were run at weekly in- 
tervals, and small 29-line “reminders” 
were inserted at regular intervals. 
Six metropolitan newspapers, three | 


papers reaching German, Jewish, and 
French districts respectively, and five 
suburban papers carried portions of | 
this schedule. 

Another medium used was_ radio, | 
which took $1,833.73, the money being | 


expended for 26 broadcasts of 15 min- | 
utes each from Philadelphia stations, 
featuring a signature song, a brief talk | 
on refrigeration recipes, and musical | 
selections. Refrigeration recipe books 
were distributed to listeners who wrote 
in or called at refrigeration dealer show- 
rooms for them. 


Street Car Advertising 

The association was fortunate in 
securing, without cost, 1,000 dashboard 
spaces on the front of Philadelphia 
street cars. These spaces carried gold 
and black posters featuring the slogan, 
“Invest in an Electric Refrigerator,” all 
of which were bought for $196.50. 

Billboards were utilized to the extent 
of $5,474.66; 64 of the billboards used 
were illuminated, and the other 244} 
were regular standard boards. 

The annual Refrigeration Show was | 
held in the Edison Bldg. from April 
20 to 25, inclusive. 

Only newspapers 
tall campaign, with 


used in the| 
same lineage | 


were 


the 


ratio that had been followed in the | 
spring campaign. 
Retail Value $7,502,615 

Retail value of the 30,875 units sold | 


by the dealers in the Philadelphia area | 
during 1931 was $7,502,615. The highest | 
percentage of sales for any one month | 
fell in April, when 16.7 per cent of the | 
total sales were made. 

Other monthly percentages were as 
follows: January, 3 per cent; February, 
3.2 per cent; March, 8.3 per cent; April, 
16.7 per cent; May, 13.1 per cent; June, 
12 per cent; July, 12.1 per cent; August, 
7.2 per cent; September, 6.3 per cent; 
October, 5.3 per cent; November, 4.6 per 
cent; December, 8.2 per cent. 

Of the 1931 electric refrigeration sales 
to the public in the Philadelphia terri- 
tory, less than 9 per cent were made by 
the local utility, the Philadelphia Elec- 
tric Co. 

Officers of the Electrical Association 
of Philadelphia for 1932 are as follows: 
Horace P. Liversidge, Philadelphia Elec- 
tric Co., president; Frank R. Elliott, 
Elliott-Lewis Electrical Co., Inc., vice 
president; Frederick M. Shepard, Cates 
& Shepard, secretary; and Philip H 
Ward, Jr., Ward Electric Co., treasurer. 


REFRIGERATORS DISPLAYED 
IN CHATTANOOGA SHOW 


CHATTANOOGA, Tenn., March 16 
\n exhibit of electric refrigerators. both 
iomestic and commercial models, forms 
1 part of the 1932 automobile show in 
the Chattanooga Memorial auditorium, 
which closes tomorrow 

The Tennessee Electric Power cA. 
listributor of Frigidaire, is showing an 
electric model kitchen. Other makes 
which are part of the exhibit are Gen 
eral Electric, Westinghouse, and Kel- 
Vinator. Between 75 and 100 models of 
refrigerators are to be seen on the show 


floor 


CARON TO HEAD KELVINATOR 
SALES IN CANTON, OHIO 


CANTON, Ohio—J. E. Caron, former- 

associated with electric refrigeration 

tiles in Lima, Ohio, has arrived in Can- 
on to direct the sales of Kelvinators 
n the newly installed electric refrigera- 
‘ion department of the People’s Globe, 
“36 Market Ave. N., which has been ap- 
pointed Kelvinator representative for 
nis territory. 

A feature of the opening of the new 
Cepartment will be the cooking school 
where Miss Eva McPherson. home econ- 
omist, will illustrate “cooking with cold” 
for three days in the newly equipped 
electric refrigeration rooms of the store, 
a home furnishing company. 

- A full-page advertisement in the local 
Sunday paper announced the free cook- | 
ing school at which refreshments will 
be served and prizes given. 
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HUSSMAN-LIGONTER DISPLAY CASE 


Model MD Meat and Delicatessen Counter, a heavily insulated 
double duty counter, with two shelves for display on top and storage 
in the lower compartment. Overhead refrigeration. Baffles insulated 
with corkboard,. Entire counter insulated with 4” of Armstrong's 
Type LK Corkboard, insuring efficient and economical operation. 


MAGINE you are the customer. Let’s suppose you are in 

the market for a good commercial refrigerator. What are 
vou looking for? First of all, you want safety for foodstuffs in 
the cabinet. You need economical operation. And you must 
have a cabinet that will last a long time. 

So you (the customer, remember) listen carefully as the 
salesman describes the features of his cabinet. Ordinarily he 
says: “This refrigerator will keep food safe. It costs little to 
run. It will last many years.” If he can back up his claims with 
the fact that his refrigerator is insulated with Armstrong's LK 
Corkboard, he wins! 

That’s how sales are made. You give the customer what he 
wants. And you give it to him because you feature Armstrong's 
LK Corkboard 


manufacturers of 


a good product with a known name. That is why 
so many commercial refrigerators have 
standardized on this new type of corkboard made by an 
exclusive Armstrong process. 


Armstrone’s 


TYPE 


Lk 


We would like to tell you more about this insulating material. 
About its low coefficient of thermal conductivity (.269 B. t. u. 
per hour, per square foot, per inch thickness, per degree 
temperature difference at 90° mean temperature); about its 
moisture resistance, light weight and lasting efficiency. May 
we send you complete data and samples? There is no Armstrong’s 
obligation. Armstrong Cork & Insulation Company, (A) 


917 Concord Street, Lancaster, Pennsylvania. Product 


AT YOUR SERVICE 


Cueck the nearest office. Get the phone number from the local directory. Then call 


for further information about the new sizes of Armstrong's Type LK Corkboard. 


Albany, N. Y.; Atlanta, Ga.; Boston, Mass.; Buffalo, N. Y.; Charlotte, N. ¢ Chicago, IL; Cineinnati, 
Ohio; Cleveland, Ohio; Dallas, Tex.; Denver, Colo.; Detroit, Mieh.; Grand Rapids, Mich.; Houston, Tex.; 
Jacksonville, Fla.; Kansas City, Mo.; Milwaukee, Wis.; Minne ipolis, Minn.; New York, N.Y Omal 
Neb.; Pittsburgh, Pa.; Rochester, N. Y.; St. Louis, Mo.; Syracuse, N. Y ind in Canada—Montreal 
Poronto, Winnipeg. 


Baltimore, Md., John R. Livezey; Los 
Steffee; Philadelphia, Pa., John R, 
Van Fleet-Freear ¢ Seattle, 
Liveze 


Armstrong representatives are located in the following cities 
Angeles, Cal., Gay 
Liveze Portland, Ore., Gillen-Cole Company 
Washington, TourtellottesBradley, Inc.; Washington, D. ¢ 


Engineering Corporation; New Orleans, La., H. 1 
San Francisco, Cal 
, John R 


company, 


Corkboard I[nsulation 


Efficient and Practical Insulation for Refrigerating Equipment 
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How To Operate a Distributorship 


As Told By H. B. Barber, Manager, Detroit Kelvinator Branch 


DETROIT—The Kelvinator Sales 
Branch of Detroit, considered by fac- 
tory officials to be a model distributing 
organization, has conducted successful 
and profitable operations since 1924 
principally because its personnel set-up 
and sales activity are flexible in nature, 
states H. B. Barber, general manager. 

“When the topic of distributing set- 
ups comes up, there are two types which 
come to my mind,” Barber says. “There 
is one with which you could run your 
business with a maximum of harmony 
and ease, the one you'd like to have. 
Then there is the other type, the one 
which you must have to make your 
operations pay. 

“The paying type of organization just 
can’t be a theoretically perfect and at 
the same time static sort of set-up,” 
he points out. “It must have flexibility 
to meet changes in the market if the 
operator intends to make any money.” 


Show Large Profit Percentage 


The matter of showing a profit over 
certain defined periods of operation is 
the primary aim, Barber observes. While 
other Kelvinator branches and dis- 
tributing agencies have done a greater 
volume of business than the Detroit 
branch, few have shown as great a per- 
centage of profit on merchandjse sold. 

The selling of refrigerators is no game 
for rainbow-chasers, he states. As he 
pictures the work, it should be a sound 
commercial venture in which men with 
a sales type of personality who are will- 
ing to apply themselves can make an 
honest, moderate living. 

It might seem that the sound, stable 
enterprise visualized by Barber would 
have little place for such characteristics 
as change and flexibility. Yet they are 
absolutely essential to the life of such a 
business, Barber contends. 

But the flexibility which Barber has 
injected into his operations is not the 
shifting, hurried change in management 
and personnel which follows upon a 
decrease in the volume of business and 
which leaves the organization in a state 
of panic. 


Study Current Situation 


The almost constant change in de- 
partment structure and emphasis which 
takes place in the organization headed 
by Barber is carried out only after a 
careful study has been made of the cur- 
rent situation, and the move when made 
averts trouble rather than acting as the 
cause of it. 

“We attempt to make a careful 
analysis of the market and to anticipate 
changes in buying trends. Then we di- 
rect our enterprise so as to take ad- 
vantage of what we have learned by 
capitalizing on the type of market which 
presents the greatest current opportun- 
ity,” Barber explains. 

“In the field of domestic sales we try 
to size up the present state of public 
acceptance, to prophesy seasonal 
changes by past experience, and to look 
to general business indicators to sense 
the home dweller’s buying power. 


Barometer of Class Field 


“Our ‘barometers’ in the class fields 
are somewhat different. In the apart- 
ment house field we check closely on the 
situation with regard to the vacancy 
and occupancy of larger flats, the activ- 
ity of builders, and the situation in the 
smaller flat market. 

“With respect to commercial sales, 
we rely on statistics showing the life 
and credit rating of the average food 
retailer. When these statistics show us 


that the average business life of a com-| 


mercial prospect in our territory is 14 
months, we know that the cominercial 
market isn't presenting a need for con- 
centration. 

“When we think we have the situation 
properly analyzed, we fit our personnel 
into the picture. We try to work out 
an arrangement whereby the individuals 
who do the actual selling work will in- 
crease their income with the rise of the 
potential market. 

“We do not hold out ‘high wages’ to 
the salesmen in order to force a market 
which isn’t breaking, but rather try to 
direct our men to the opportunity that 


awaits them when we see that the 
market is breaking.” 

This plan has worked out exceedingly 
well from the personnel standpoint. Its 
operation has made unnecessary the 
wholesale release of salesmen or drastic 
cutting of commissions. On the other 
hand, the Detroit Kelvinator branch 
has not been struck with the over-em- 
ployment and useless activity which 
slices profits. Most of the key salesmen 
have been with the branch from three 
to six years. 

Salesmen for the Detroit Kelvinator 
branch know most of the intimate de- 
tails of that organization’s operations. 
All the cards are laid on the table be- 
fore them. 

“We feel that by doing this the men 
will be willing to take a chance at 
getting their fair share of the profits,” 
Barber explains. ‘‘They won’t get to ex- 
pecting a greater amount of the profits 
than the traffic will bear.” 

Each department (retail, apartment 
house, builders’, and commercial) has 
increased or diminished its sales force 
as the potential of its individual market 
increased or diminished. 

Although there have been some whole- 
sale shifts of man power as the “hot” 
market changed from one class to an- 
other, each department has maintained 
its identity and skeleton structure. 


1927 Apartment House Campaign 


“In 1927 the apartment house field 
promised the greatest return and we 
placed all our emphasis on that particu- 
lar field,” Barber points out in illustra- 
tion of his plan. 

“During 1928 commercial sales seemed 
to promise the most business and we 
gave the greatest amount of attention 
to this field. The builders’ market was 
also given a close coverage at this time. 

“In 1929 household sales seemed to 
give promise of excellent returns, and 
an organization was built to contact the 
household field with a view to imme- 
diately increasing the volume of busi- 
ness from this source. 

“The present retail domestic depart- 
ment consists of a department head, per- 
sonnel manager, eight supervisors, and 
approximately 50 salesmen. 

“The department head handles the 
office routine and directs the major sales 
meetings. The personnel manager takes 
over the hiring and training of all sales- 
men. 

“Each supervisor has a certain terri- 
tory for which he is responsible in the 
matter of bringing in new contacts. 
From four to six salesmen work with 
each supervisor. 


Getting New Prospects 


“Supervisors may ‘close’ sales in any 
territory, but they are restricted to 
their own territory in the activity by 
which they gather in new prospects. 

“Two men now comprise the apart- 
ment house department which handles 
apartment buildings of 12 flats and 
more. Two men can easily handle this 
job, as the field of 12-flat and up apart- 
ments is approximately 80 per cent 
saturated in Detroit. 

“These men do the greatest share of 
their work with mortgage companies, 
trust companies, and individual owners. 
It is the poorer class of unequipped 
buildings which usually goes into the 
hands of receivers, and which must be 
refurnished before they will bring any 
return to the companies holding such 
apartments. 

“A department head and four sales- 
men are included in the commercial de- 
partment. Two years ago this depart- 
ment was using 15 men, but the hard 
times brought about short life and bad 


| credit conditions among the small retail 


food merchants which greatly reduced 
the potential in this field. 
“In the builders’ department are five 


men who contact builders of new 
dwellings and who also assist in oil 
burner sales. 

“The department head for the oil 


burner division (the Detroit Kelvinator 
branch sells Torridheet oil burners) is 
the ‘outside man’ in this work. In addi- 
tion to the builders’ department sales- 
men, all other key salesmen are trained 
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to tell the oil burner story. The depart- 
ment head for the oil burner division 
assists them in closing sales on this 
companion piece of merchandise. 

“There is also a wholesale department 
consisting of a department manager and 
two contact men who handle dealers in 
the six counties which comprise our 
territory.” 

Salesmen are paid on a straight com- 
mission basis. In keeping with his 
“sound” basis of operations, in which he 
believes that sales cost should be kept 
as low as is possible without a reduc- 
tion in efficiency, Barber gives drawing 
accounts only where the individual’s 
record assures the firm of a _ return 
justifying such an allowance. 


Use Drawing Accounts 


“For the most part the men who are 
given drawing accounts return from 40 
to 80 per cent more business than is 
guaranteed by their drawing account,” 
Barber says. “Last year the drawing ac- 
count loss from overdrafts in the do- 
mestic retail department was less than 
1-10 of 1 per cent.” 

The Detroit Kelvinator branch oper- 
ates three retail stores. These exist at 
the present time mainly as headquarters 
for salesmen and as places where the 
salesmen may pick up a little “easy” 
business. Two supervisors are assigned 
to each store and salesmen take floor 
turns. 

“Detroit, in my opinion, is not a 
‘neighborhood buying’ city,” Barber 
points out. “This lack of community 
spirit is true in the sale of specialty ap- 
pliances, if not elsewhere. The people 
here are educated to the aggressive 
work of large distributors, and wait for 
visits from them rather than go to the 
retail store to do ‘across the counter’ 
buying. 


Branch Stores New 


“Our branch stores are comparatively 
new, and we are watching them with 
respect to a determination of our future 
policy. I may be wrong about Detroit 
not buying from community stores, and 
if these stores should show a profit we 
would probably change our set-up to 
establish more of them.” 

A successful dealer, Barber believes, 
is one who has relied on outside effort 
to produce a substantial volume of busi- 
ness, and the selection of new Kelvina- 
tor dealers in the Detroit branch terri- 
tory is pretty much predicated on this 
measuring stick. 

Financial background and local repu- 
tation as an aggressive merchandiser 
are other factors taken into considera- 
tion in the establishing of dealerships. 

“We try to find a specialty merchan- 
diser who has other balanced lines, so 
that the refrigerator item will fit into 
his work to make a profitable piece of 
business for him,” Barber points out. 

The policy of the branch towards 
dealers is not over-dogmatic in its de- 
mands as to quotas or sales set-up. 
Dealers are required to have a proper 
display in a proper setting, and to be 
receptive to the cooperation which is 
offered by the branch. 


Train Salesmen, Dealers 


“We insist that the refrigeration sales- 
men whom they hire be brought into 
our training schools,” Barber states. 
“Dealers also attend these schools. 

“We also assist them in any large- 
scale outside campaign which they may 
promote, but we do not close sales for 
them, thereby avoiding the confusion 
and grief which other distributors have 


found once they tried to do everything | 


for the dealer.” 

The matter of hiring salesmen who 
will be efficient, persevering, and con- 
tented probably constitutes the hardest 
problem for any distributor or branch 
manager, Barber believes. 

“We depend upon classified advertis- 
ing and contact by our present sales 
organization to bring in sufficient man 
power to replace the loss which comes 
from the inability of individuals to 
adapt themselves to aggressive outside 
selling,” Barber states in outlining 
methods used to obtain salesmen for his 
organization. 

Appearance, ability to handle the Eng- 
lish language, and previous record as to 
working habits are criterions by which 
the applicant is judged in the first in- 
terview. 


“In the matter of personal habits, we 


pay more attention to a man's apparent 
neatness and freedom from distasteful 
personal habits than we do to the ques- 


tion of whether or not he is a fashion- | 


plate dresser,” Barber explains. 

“IT don’t know of any certain way in 
which you can tell whether an appli- 
cant is the ‘salesman’ type,” Barber 


| says. “The best way to handle the prob- 


lem seems to be to give the applicant a 


|chance, and the individual himself will 


soon discover whether or not he is 
adapted to do any kind of selling. 
“We do not require that the applicant 


| have previous experience. Inexperienced 


men may often have the knack of per- 
suading people to their way of thinking 
which needs only an awakening and 


training to make them first-class sales- 


men. 


“As soon as a new man enters our 


organization he is given a 3-day course 
in a training school conducted by the 
personnel director. In this course he 
becomes familiar with the machine, the 
proper manner of representing it, and 
is armed against some of the problems 
he will meet in the field. 

“We make this course but 3 days 
in length because we feel that a man 
can assimilate only so much knowledge 
about a certain subject. Experience has 
shown us that the average salesman 
reaches the saturation point on the sub- 
ject of refrigeration in about 3 days. 

“Anyway, he will receive the most 
valuable training by meeting and dis- 
posing of the problems that come up 
when he is in the field, and we put him 
on outside work under a supervisor as 
soon as he has completed this course.” 

A general sales meeting is held every 
Monday and Thursday at the branch 
offices. Barber himself conducts these 
meetings in which he treats on current 
methods and problems in selling and 
gives out announcements of importance. 

The retail domestic department meets 
every other morning of the week to get 
assignments and_ special instructions, 
while the specialized or class depart- 
ments hold individual weekly meetings. 


Conduct Branch Contests 


Contests conducted by the branch are 
going on about 50 per cent of the time, 
according to Barber. Occasicna! breath- 
ing spells are .necessary to make the 
contests effective when in operation, he 
believes. Cash awards are favored by 
his salesmen. 

Bonuses are paid to household sales- 
men on the basis of monthly making 
of quota. 

“Our advertising is held strictly with- 
in the limits of a certain percentage of 
sales volume,” Barber said when turn- 
ing to that subject. 

“We spend the advertising appropria- 
tion at our discretion, generally at 
periods of the year when the reaction 
of the public will be such that we will 
get the greatest return for our money 
spent. 

“TIT am also an advocate of taking ad- 
vantage of good ‘buys’ in advertising. 
Certain types of advertising may be 
greatly reduced in rate during certain 
seasons and it sometimes pays to take 
advantage of these bargains. 

“The monthly advertising expense is 
balanced against the monthly earnings 
12 times a year to provide a check 
against any possibility of exceeding the 
reserve set aside for advertising pur- 
poses. 

“A large single item of expense will 
be apportioned over future months in 
which we can reasonably expect a re- 
turn on the investment.” 


Use Institutional Advertising 


Much of the advertising done by the 
Detroit Kelvinator branch is purely in- 
stitutional in character, and all adver- 
tising is designed to educate the public 
to the name and quality behind the 
product. 

“If dealers will use standard Kelvina- 
tor copy we will assume 50 per cent of 
their advertising expense up to a cer- 
tain percentage of their purchases,” 
Barber points out. 

Direct mail is circulated to the active 
prospect list only. 

Past experience has demonstrated 
that a tie-in in builders’ shows and 
other public exhibitions in which mer- 
chandise is displayed will bring fair re- 
turns. Such promotional work has a 
double value in that it facilitates pros- 
pect-getting and has a certain amount 
of advertising value. 


“We have used radio broadcasting for 
special program work and have found it 


productive of considerable interest,” 
Barber states. 

“It is particularly effective for a} 
short, hard-hitting campaign—one in 


which you are announcing a demonstra- 


tion campaign or the showing of new | 


models and desire a medium which will 
get the message across to a large per- 
centage of those who might be _ in- 
terested.” 

Sales promotion expense is also 
limited to a percentage of the earnings, 
and the monthly expenditure is care- 
fully balanced against the accruing 
credits to maintain such expense within 
the prescribed limits. 


CANADA OPENS DRIVE 
TO SELL 75,000 UNIT 


TORONTO, Ont., March 15.—With . 
quota of 75,000 refrigerator sales du: 
ing 1932, Canada has swung into lin. 
with the Electric Refrigeration Burea 
in the United States, and an intensiv. 
newspaper and radio campaign, backe: 
by electric light and power companie 
and manufacturers, went into actio) 
today. 

The slogan is “Invest in an Electri 
Refrigerator” on a coin-shaped sea 
with maple leaves added to distin 
guish the Canadian mark from that o 
the United States. A tentative list o 
newspapers to be covered in large citie 
shows that over 1,000,000 separate me: 
Sages will be carried to the public du: 
ing the eight weeks of the campaigr 

Combined circulation of the papers t. 
be used is 1,126,723. 


Wired Home Percentage Large 


That Canada has next to the highes 
percentage of wired homes of any coun 
try in the world (being surpassed b\ 
Switzerland, which has more than 9: 
per cent of its homes electrified), tha 
current is cheaper in Canada than an, 
where else, and that there is only 
per cent saturation of the electric 1 
frigeration market makes Canada 
good field. 


Ways in which dealers can cooperat: 
with the general plan and with eac} 
other are given as follows: Stimulatior 
of sales force with enthusiastic presen 
tation of the details of the plan, loca 
advertising, discovery of new prospects 
intensive use of manufacturers’ display 
material, demonstrations, open store 
in the evenings, and efforts to obtain 
publicity. 

The tentative plan for newspaper ad 
vertising is based on the insertion of 
10 advertisements during the period 
March 15 to May 20 in 17 papers in the 
following cities: Calgary, Alta.; Hamil 
ton, Ont.; London, Ont.; Montreal, P. Q 
Ottawa, Ont.; St. John, N. B.; Toronto, 
Ont.; Vancouver, B. C.; Winnipeg, Man 

These ads will vary in size from 800 
to 1,800 lines. Radio spot announces 
ments twice a day, six days a week, ove! 
leading stations, will supplement th: 
newspaper campaign during the entire 
eight weeks. Both campaigns will stress 
the thrift, convenience, and health of 
an electric refrigerator. 


TIRE CONCERN ADVERTISES 
FRIGIDAIRE REFRIGERATORS 


PHILADELPHIA—Frigidaire and it 
local area distributor, J. J. Pocock, Inc 
is receiving advertising from Lee Tir 
Service, 502 N. Broad St., in the hear 
of the city’s “Motor Row.” 

The tire concern, which merchar 
dises and services “Lee of Consh 
hocken” tires, has a plan whereby 
displays, free of charge, the product 
of its commercial customers, and adve: 
tises as well the number of trucks the 
operate, equipped with Lee tires. 

For example, in a window is shown 
large Frigidaire with light green an 
white window trim, including si! 
drapes and background, tissue pap¢ 
window streamers and confetti sca’ 
tered on the flooring, as well as larg 
plush medallion bearing the Frigidai: 
“coat-of-arms.” 

Occupying a conspicuous place in th 
display is a sizeable window-card, a! 
nouncing that J. J. Pocock, Inc., Fri; 
idaire distributor, operates 41 truck 
all equipped with Lee tires. 


HARBER OPENS OFFICE AS 
MANUFACTURERS’ AGENT 


FORT WAYNE, Ind.—W. E. Harb 
has established offices in the Linc: 
Bank Tower here, to operate as a ma 
facturers’ agent, according to rece 


announcement, 

His work will be to aid manufact 
ers in stabilizing or augmenting th 
| distributor-dealer set-ups. 


for BREAKER STRIP INSULATION 


An odorless ana odor repelling thermal ind electrical sheet insulati: 


material. 
perature extremes. 


Practically unaffected by moisture, oil, chemicals, and ten 
Will not easily warp, swell, soften or deteriorat 


CELLANITE remains accurate throughout long service and offers perm 
nent insulation efficiency under all conditions. 
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WHOLESALE PRICES 
LOWER IN JANUARY 


WASHINGTON, D. C. — Wholesale 
throughout the world receded 


ices 

irther in January, according to a 
epartment of Commerce statement 
farch 7. 


Out of 19 countries, increases occurred 
nly in Latvia, Finland, Austria, and 
Norway, it was pointed out. Declines 

inged from 3.5 per cent in Germany to 
less than 1 per cent in Denmark, France 
nd Italy. The United Kingdom and 
taly, from which February figures were 
_vailable, showed that prices in that 

vonth remained steady. 

Of the 39 groups of foods in 18 for- 
ign countries, 24 were lower in price 

January than in the _ preceding 

,onth, 12 were higher, and tkree at the 
ame level. 

Other group price drops exceeding 5 

er cent were: animal products in Po- 
ind, 12.4 per cent; tea in British In- 
lia, 10.3 per cent; and animal food- 
stuffs in Sweden, Italy, Germany and 
Denmark, 6.4 per cent, 7.9 per cent, 8.9 
per cent, and 10.1 per cent, respectively. 

The greatest rise during this period 
oecurred in prices of foods other than 
cereals, meats and fish in the United 
Kingdom, 4.9 per cent. Prices of vege- 
table products in France and Latvia 
advanced 3.4 per cent and 4.6 per cent, 
respectively. 

Prices of foods in Austria, wheat in 
Egypt, cereals in China, vegetable prod- 
ucts in Canada, meat and fish in the 
United Kingdom, and vegetable food- 
stuffs in Germany were slightly higher 
than in the preceding month. 

Fifty-two per cent of the non-food 
groups in 18 foreign countries were 
lower in price in January, 1932, than in 
the preceding month. 


200 G. E. SALESMEN HEAR 
PLANS AT SPRING MEETING 


INDIANAPOLIS—More than 200 Gen- 
eral Electric dealers and salesmen of 
central Indiana, a practically complete 
representation of the territory, attend- 
ed the fifth annual spring convention 
of the Hoosier Electric Refrigerator 
Corp., recently. 

Plans for the spring sales campaign 
were presented by a group of speakers 
from Cleveland headquarters of the G. 
E. refrigeration division. 

A. F. Head, manager of the Hoosier 
Corp., was chairman of the convention 
sessions and toastmaster at the closing 
banquet Tuesday evening. H. E. War- 
ren, sales promotion manager, made the 
preliminary arrangements and handled 
the details of the meetings. 

A commercial meeting was held in 
the forenoon at Refrigeration Institute, 
943 N. Meridian St. The afternoon ses- 
sion and the banquet were in the Clay- 
pool hotel. 

The sales campaign was presented by 
G. C. Wasson, manager of the distribu- 
tion division at Cleveland. With him 
were a group who presented the ‘mock 
trial” which Cleveland is using to 
dramatize the solution of sales prob- 
lems. Cleveland representatives with 
Mr. Wasson were H. O. H. Quinn, H. W. 
Kumler, E. H. Norling, R. E. Sheehan, 
J. Tuteur and John Farley. 

A feature of the banquet in the eve- 
ning was the presence of a number of 
xuests representing interests allied with 
the Hoosier Corp. They included repre- 
entatives of the company’s auditors, its 
banking affiliation, the finance corpora- 
‘ion, the General Outdoor Advertising 
‘orp., and the Indianapolis News. 

Mr. 


flice 


Johnson, of the General Electric 
at Bridgeport, Conn., also was 
resent. The guest speaker for the eve- 
ing was “Dusty” Miller, of Wilming- 
mn, Ohio. 


Plenty of Pennies 


JERSEY CITY, N. J.—Bill Ryan, 
salesman for Philip Harrison & Co., 
General Electric distributor in New 
Jersey, was recently successful in 
carrying his sales appeal right up 
to the last ditch, but on the matter 
of the down payment he struck a 
snag. 

The prospect insisted she did not 


have $10 to bind the contract. A 
daughter, however, was not so 
easily discouraged. Upstairs she 


went to get a box in which she 
saved pennies. 

“There must be nearly $10 in that 
box,” she said. There were $10.23 
in coppers. Bill got the order for 
an SS-62, which made the thousand 
pennies easy to carry. 


$100,000 REFRIGERATION 
SHOW OPENS IN BALTIMORE 


BALTIMORE, March 16.—Refriger- 
ators valued at $100,000 are being ex- 
hibited in Baltimore’s first Electric Re- 
frigeration Show and Exposition, which 
will continue for another 10 days in the 
arcade of the North Avenue Market 
Building, Charles St. and Maryland Ave. 
More than 50 models are on display. 

Distributors and dealers exhibiting at 
the show include: Frigidaire Sales 
Corp.; Eisenbrandt Co., Inc., Majestic; 
Thermo Engineering Co., Inc., subsidi- 
ary of the Eastern Hardware & 
Supply Co., Copeland distributor; Ollen- 
dorf-Hirsch, Inc., Servel; Pen-Mar Co., 
Merchant & Evans; Tri-State Distribu- 
tors, Inc., Mohawk. 

Daily prizes being awarded by the 
various firms include vegetable crispers; 
small electric appliances such as coffee 
urns, griddles, table stoves, or toasters; 
cooking utensils; ice cube trays; sets of 
dishes. ‘ 

A feature of the show is the appear- 
ance in person of various moving pic- 
ture stars who happen to be playing in 
Baltimore during the two weeks of the 
show. 

Miss Evelyn Francis, domestic science 
instructor and cooking expert, daily con- 
ducts a class in the preparation of des- 
serts in the various refrigerators. 


MAJESTIC DEALERS HOLD 
MEETING IN MILWAUKEE 


MILWAUKEE—Dealers in Majestic 
radios and refrigerators attended a 
spring meeting sponsored by the Badger 
Radio Corp., 808 North Market St. here, 
on Feb. 24. About 278 dealers attended. 

V. H. Maurer, president of the dis- 
tributing organization, made the ad- 
dress of welcome, after which C. W. 


Its Place in the Home” and presented 
the 1932 line of Majestic refrigerators. 

V. H. Vining, assistant sales manager 
of Grigsby-Grunow Co., discussed new 
ways and methods of merchandising the 
refrigeration line, and demonstrated 
the Majestic cabinet construction by 
giving four men mallets and hammers 
to attempt the destruction of the cabi- 
net. 


OMAHA BUREAU WILL HOLD 
4-DAY EXHIBIT 


OMAHA-—A four-day electric refrig- 
eration show, to be held March 28-31, is 
being planned by members of the Elec- 
tric Refrigeration Bureau, of which R. 
C. Geppert is chairman. 

Fourteen distributors will enter 
show this year, according to Mr. Gep- 
pert. A cooking school will be featured 
in connection with the refrigeration dis- 
play, and classes will be conducted 
afternoon and evening. Prize awards 
will be made. 
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F. A. EUSTIS, Sec’y 


EXTRA DRY 
ISOTOO 


The Purest Sulphur Dioxide SO, 
REFRIGERATION GRADE 


GUARANTEED 


Service men rely on our Personal 
Service and quick deliveries from 
our own and from agents’ stocks. 


Write, wire or cable where we may serve 
“ . 
Cable address “Eustis Boston”. 


West Norfolk, Virginia 
131 State St., Boston, 75 West St., New York 


| Supply Corp., General Electric 


the | 


| fie 
Hamilton talked on “Refrigeration and | 0 
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| rector for Copeland, 


SWEDISH COOKS USE 
COOL & WARM BOXES 


By Dorothy Dignam 

STOCKHOLM, Sweden—Make no mis- 
take about the Kylskap and the Var- 
meskap! You needn't try to bake pota- 
toes in the ‘“kool-box,” nor must you 
stick your head in the “Varm-box” look- 
ing for a cold bottle! 

And, if you think the big Swedish 
Sigrid in your kitchen is one dumb 
belle, think what you’d be in her kitch- 
en! It’s filled with these self-same hot 
and cold cabinets, which may be either 
one or the other from all outward ap- 
pearances. 

The cooking-box and the cooling-box 
are two of the most popular Swedish 
kitchen appliances. Sometimes they’re 
gas, sometimes electric in operation; al- 
ways profitable for the sales organiza- 
tion. 


Cooking-box Placed on Wall 


The cooking-box is a permanently- 
installed, well-insulated wall cabinet of 
the fireless cooker type. It operates at 
low temperature—100 to 300° F.—and 
may be thermostatically controlled at 
any degree between those points. It is 
used for slow-cooking of complete din- 
ners, keeping cooked foods hot, preserv- 
ing and canning, and plate-warming. It 
often appears on the wall over the 
kitchen range, since few Swedish stoves 
have elevated ovens. Or it may be at- 
tached to the wall over its culinary 
companion, the cooling-box—the latter 
being an automatic refrigerator. 

The municipal gas company makes 
and sells its own cooking cabinet, and 
an important part of its home service 
program is the demonstration of this 
appliance. 


Thrift Appeal Great 


These cookers, too, have great thrift 
appeal because of their low fuel con- 
sumption, and they make possible the 
entire cooking of a meal while the meal- 
planner is out looking at American- 
made movies. 

The cooker sells all year ’round, and 
while it does require installation (in its 
gas form only; the electric version may 
be “plugged in”), it needs almost no 
servicing and is a great favorite with 
specialty men. 

The refrigerator in the Gasverk 
kitchen is, of course, a gas Electrolux. 
You meet it here on its native heath, 
since Stockholm is the home-town of 
Electrolux appliances. 

It’s very much an Electrolux town, 
too. American exporters of electric re- 
frigerators have complained that the 
very gas rates in Stockholm favored 
Electrolux. And domestic installations, 
especially for the great, middle-class 
housing schemes, are now the most im- 
portant branch of Electrolux sales, even 
running circles around the commercial 
in which American refrigeration 
first made its Scandanavian appearance. 


SCHLAGETER HEADS PACIFIC 
COAST COPELAND CONCERN 


LOS ANGELES—G. O. Schlageter, 
formerly of Norge-Pacific, heads a new 
Copeland distributing organization, the 
Copeland-Schlageter Co., which has just 
opened display rooms at 1807 E. Ninth 
St., here. 

Territory for the new firm will in- 
clude southern California and Arizona. 
An eight-day preview of Copeland’s 1932 
line of 14 new models was held Feb. 27. 

Associated with Mr. Schlageter are: 
Jack M. Tenny, general sales manager; 
V. E. Kirkpatrick, George Sheehan, E 
W. Isenhower, Otto Tinkey, L. V. Mc- 
Clellan, R. V. Terry, and C. W. Wood- 
house. Larry Robertson has charge of | 
the service and parts department, and | 
Jay Kennedy, Pacific Coast regional di- | 
is cooperating with | 


the new distributor. 
Thor-Pacific was formerly Copeland 
| distributor in this territory. Schools | 


| the 


for supervisors, field men, salesmen, | 
service men will be held. 

As a slogan for a forthcoming mer-| 
chandising and advertising campaign in | 
territory, the Copeland-Schlageter 


Co. has chosen “Free Freezing.” This 


| copyrighted slogan is based on the simi- | 


lar “free wheeling” sales point used in 
automobile advertising. | 


4,000 VISIT REFRIGERATION 
SHOW IN LITTLE ROCK 


LITTLE ROCK, Ark.—-Approximately 


4,000 visitors viewed the exhibits at the 
electrical home appliance show March 


| jestic refrigerators and radios; 


1, the opening of the five-day exhibit | 
sponsored by the Arkunsas Gazette. The | 
show was held at the Silver 
night club. 

No admission was charged. 
tors included Voss-Hutton 


Exhibi- 
Co., Ma- 
O’Ban- 
non Bros., General Electric refrigera- 
tors and Hotpoint ranges; W. P. Gallo- 
way Co., Frigidaire; General Electric 
radios, 
washers, sun lamps, appliances. 

Gunn Distributing Co., Norge; 555, 
Inc., Kelvinator; Jones Bros., Westing- 
house; Brandon Stove Co., Mayflower; 
3oren Co., Crosley radios and refrig- | 


| erators, | 


Slipper | 7 ; 


New Distributor Has 
2-Day Showing 


DETROIT—The Radio Distributing 
Co., of 1627 W. Fort St., new distribu- 
tor in this territory for Mayflower elec- 
tric refrigeration, sponsored a two-day 
Mayflower display and dealer’s meet- 
ing, recently, in the Hotel Statler. 
More than 1,200 dealers from the state 
of Michigan attended. 

Officials of the organization are David 
Burt, president; G. M. Tobias, vice pres- 
ident and merchandise manager. 

H. J. Hunt, president, and John Saum, 
special representative of the Trupar 
Mfg. Co., attended the meetings. 

A similar meeting was held by the 
Radio Distributing Co. in Grand Rap- 
ids, Mich., Feb. 25 and 26. 


REX COLE RETAIL MEN SEEK 
BERMUDA TRIP 


NEW YORK CITY—Bermuda has 
been named for the destination of win- 
ners of the Rex Cole retail salesmen’s 
current Retail Contest. The cruise has 
been scheduled for next June, and book- 
ings have been made for a five-day trip 
via the Mauretania. 


OVALLE APPOINTS 17 NEW 
DEALERS AT G. E. MEETING 


HARRISBURG, Pa.—N. K. Ovalle, 
Inc., distributor of General Electric re- 
frigerators in this area, announced 17 
new dealers following the annual spring 
convention, recently. 

The new dealers are: Beck Bros., 
Lititz, Pa.; L. H. Breese, Canton, Pa.; 
James B. Finn, Hollidaysburg, Pa.; 
Husted Chevrolet Co., Mansfield, Pa.; 
Johnson’s Radio Shop, Berwick, Pa.; F. 
D. Mickey Electric Co., Chambersburg, 
Pa.; Roaring Spring Department Store, 
Roaring Spring, Pa. 

Sherwood & Engel, Forest City, Pa.; 
C. T. Snyder Electric, Tyrone, Pa.; 
Koontz Music House, Bedford, Pa.; 
Friedlan’s Family Furniture Store, Wil- 
liamsburg, Pa.; The Henry C. Johnson 
Co., Luzerne, Pa.; R. H. Bauchspies, 
Palmerton, Pa.; J. D. Woodworth’s Sons, 
Shickshinny, Pa.; Phillip’s Music Store, 
Bethlehem, Pa. 

More than 300 associates of N. K. 
Ovalle, Inc., attended the spring con- 
vention, and heard A. A. Uhalt, man- 
ager of the dealer division of the Gen- 
eral Electric refrigeration department, 
tell of plans for the spring selling cam- 
paign. 


Cavalier VEGETABLE BIN.. 
a Talking Point 


that Sells Cavaliers 


lier sold. 


Tue roomy vegetable bin 
at the bottom of every Cavalier Electric 
Refrigerator is a feature women appre- 
ciate. It provides just the place for the 
rae dry storage of vegetables. 

Cc) Other Cavalier features that make 
the Cavalier easy to sell are its trouble- 
free unit with only five moving parts, 
mounted on top, but fully concealed, 
guaranteed for three years ... Dry Zero 
insulated cabinets... Cold Control... 
chromium plated hardware. . . beautiful 
% cabinets with either porcelain or lacquer 
4 exterior, and all porcelain interior. 
o) Lowest prices consistent with proven 
4 reliability ... beginning at $150.00. Lib- 
eral profits ... Minimum service safe- 
guards your profits and keeps the Cava- 


Write today for distributor plan. 


Refrigerator Division 


TENNESSEE FURNITURE CORPORATION 
CHATTANOOGA, TENNESSEE 


We also manufacture cabinets 
for manufacturers of mechan- 
ical units... any type or style 
particularly suited to the unit. 
. . » Write for complete infor- 
mation, without obligation. 
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FOUR COMPANIES ARE 
NAMED IN RADIO SUIT 


WASHINGTON, D. C.—Four new) 
companies were added to the list of | 
defendants in the anti-trust case now 
being filed by the Department of Jus- | 
tice against the Radio Corp. of Amer- 
ica and associates. 

The National Broadcasting Co., which 
the new petition declares is owned | 
jointiy by the Radio Corp. of America, 
General Electric Co., and Westinghouse 
Electric Co., is one of the four new de- 
fendants, and is said to have been or- | 
ganized for the purpose of restraining 
competition in nation-wide broadcasting, 
according to the announcement. 

New charges brought against the de- 
fendant companies deal mainly with 
their activities in foreign trade and in 
international communications, alleging 
that the companies restrain trade be- 
tween the United States and foreign | 
countries as well as domestic com- 
merce, the announcement says. 

These new charges brought the In- 
ternational General Electric Co., West- 
inghouse Electric International Co., and 
R. C. A. Communications, Inc., into the 
list of defendant companies which had 
already included the Radio Corp. of 
America, General Electric Co., Ameri- 
can Telephone & Telegraph Co., West- 
inghouse Electric Co., General Motors 
Radio Corp., and many subsidiaries. | 


R.C. A. Answer 


WASHINGTON, D. C.—-That the De- 
partment of Justice is seeking an in- 
junction against the Radio Corp. of 
America against some of the very ar- 
rangements altered during negotiations 
since the filing of the original petition 
to meet the government's views, is 
charged in a statement issued by the 
Radio Corp. of America, March 8. 

The statement was filed with the Fed- 
eral Radio Commission. 

Since the Radio Corp. and its asso- 
ciates have cooperated in meeting some 
of the department’s objections to con- 
tractural relations between the defend- 
ing companies, according to the state- 
ment, “we are unable to understand 
the action of the department, in per- 
sisting in doing unnecessary things and 
making unnecessary changes, particu- 
larly in times of great business depres- 
sion.” 

The suit brought by the government 
against the Radio Corp. of America and 
others has been amended because of al- 
leged restraints on competition in the 
radio industry. In the original petition 
the government attacked the funda- 
mental agreements by which R. C. A. 
obtained its rights to patents and 
licensed other manufacturing companies 
to use those patents. 

R. C. A. maintains that these agree- 
ments are legal, “because without cross- 
licensing of patents none of the com- 
panies, including Radio Corp. of Amer- 
ica could lawfully have manufactured 
or sold efficient radio apparatus.” 

The statement also says that these 
agreements did not restrain trade, but 
created it, giving the following figures: 

“The Radio Corp. of America and its 
associated companies, defendants in this 
case, together are doing less than 20 
per cent of the total business in radio 
receiving sets and less than 40 per cent 
of the total business in tubes. It could 
hardly be contended that a monopoly 
is thereby threatened, or that trade is 
thereby restrained.” 


Popular with Dealer Organization 


ELECTRIC REFRIGERATION NEWS, MARCH 16, 1932 


Norge dealers in New York City and the metropolitan area present H. A. Brennan, president of World Utilities 
Corp., with a silver loving cup inscribed: “In appreciation of your efforts on our behalf during the year 1931.” 


Mr. Brennan is fourth from the left. 


How To Increase Business 


As Told By a General Electric Salesman 


By L. C. Williams* 


HIS is a subject in which everyone 
is interested—now and always. It 


is one of the foremost thoughts in the | 


mind of every progressive business and 
sales person. 
ten on the subject and articles appear 
in almost every issue of many maga- 
zines. They all contain some helpful 
points and I believe we should all spend 
as much time as possible in reading 
them and keeping abreast 
ideas. 

To begin with, I believe the first and 
most important thing we have to do is 
to improve our methods to meet exist- 
ing conditions. We can do this by: 

1. Maintaining right 
2. Being thorough in our work. 
3. Having confidence and courage. 
4 
i 


mental 


. Enthusiasm 
5. Sincerity. 
6. Self-control. 
7. Concentration and punctuality. 
These are all very important and 
necessary requisites in selling. A great 
deal can be said about each. However, 
one word is necessary in connection 
with mental attitude, which includes op- 
timism. Conditions cannot change a 
genuine optimist, but optimism can 
change conditions. Let’s all be optimists. 
To continue, the second important 
thing is to increase our knowlege. This 
is the only lever by which we can lift 
ourselves and in turn lift our business. 
To do this we must know our product 


*Salesman for the Oakland Branch of the 
L. H. Bennett Co., Ltd., G. E. distributor 
in San Francisco, Calif 


GOO 
. Ly 
For quick sale we are making 


lations. These will go quickl 


high quality cabinets suitable for multiple or remote instal- 


Gibson Refrigerator Company 
Greenville, 


NEW 
NE ) 
a very special concession on 


y. Write or wire for prices. 


Michigan 


attitude. 


BUSH 


your specifications. 


FINNED TUBING 


21 standard combinations of fin and tube sizes 
are available in straight lengths or fabricated to 
Units for room coolers, air 
conditioning, refrigeration, etc., can be made 


with Bush Finned Tubing. 


_—THE BUSH MFG. CO., HARTFORD, CONN.—= 


and sales talk. When in doubt see how 
it looks in writing. We are all more 
careful in writing than talking. Analyze 
it carefully, rewrite it, submit it to ap- 


| proval of supervisor or friends, ask for 


., | Suggestions, etc. 
Volumes have been writ- | BE 


Know the factors contributing to the 
process of a sale. These are necessary 
if you would negotiate without trouble 


| the barriers between yourself and the 


with new | The 


prospect’s signature on the dotted line. 
approach and demonstration are 
by far the most important factors 
closing them becomes simple. In these 
days of house-to-house selling, make 
your approach agreeable by being friend- 
ly, pleasant and smiling. There is a 
lot of psychology in a smile—you know 
the story —it’s catching. 

Try and arouse curiosity in your ap- 
proach. It has been said that curiosity 
killed the cat, but we can be reasonably 
sure that this element has been respon- 
sible for more sales than for cats killed 

Remember, objections are stepping 
stones to sales (and the common rea- 
son why your prospect offers objections 
is to protect his pocketbook). Create 
desire during your demonstration. This 
must be aroused before a sale can be 
made. Choose your words so that the 
prospect will easily get a clear picture 
of all the things our product will do 
Taking too much for granted is without 
question our greatest fault. 

We give the prospect too much credit 
for knowledge of the refrigerator In 
most cases, selling electric refrigera- 
tors is still an educational process and 
must be conducted as such. Maximum 
sales do not depend upon the number 
of calls you make, but how you make 
them. If your approach and demon- 
stration are correct, your sales will cer- 
tainly increase 

Closing the sale is 
providing you are prepared. It will en- 
able you to overcome obstacles and 
make sales that otherwise might be lost 
Always avoid technicalities. Never al 
low prospects to talk price until you 
have demonstrated quality 

Know your product from the buying 
motive standpoint An important way 
to increase efficiency and sales 


resistance is to know the main motives 


nothing to fear 


lessen 


that make people buy. Some of them 
are: convenience, pride of ownership, 
desserts, health, comfort. 

The third part necessary to increase 


our business and sales: Lay out plan of 
operation in advance. Know before be- 
ginning of day what and how 
prospects you are to meet. Keep record 
of time. Anyone who will average eight 
hours can't help but make enough 
money to take a two months’ vacation 
per year. Work your territory system- 
atically. 
the least likely. 
contacts per day. 
out delay. 
a chance to get there first.) 

Study each prospect carefully 
line an individual plan to sell this pros- 
pect if necessary. Don’t fail to call on 
supervisor for help (that’s what they 
are for). Make a habit of concentrat- 
ing on at least one prospect per day 
and stick to it. Make up your mind 
you are going to sell her and see if you 
don't get results. If you don’t sell her, 
check up and see if you can’t unearth 
the hidden objections. 

I -hould like to sound these warnings: 
Don't call on a prospect when you have 
a cold or feel sick. Don’t talk depres- 
sion, bank failures, ete. And don't 
knock your competitors. 


Make at least 25 new 
Follow up leads with- 


| 


many | 


Don't pass the home that looks | 


(Don't give the other fellow 


Out- 


15 Companies Enter 


Albany Show 


ALBANY, N. Y.—-Fifteen companies 
will present Albany’s first electric re- 
frigeration show the week of March 28 
at the State St. offices of the New York 
Power & Light Corp. 

The decision to hold 
lowed a meeting of the 


the show fol- 
Refrigeration 


Bureau of Eastern New York in the 
DeWitt Clinton Hotel. W. H. McElroy 
was chosen chairman, H. J. Zehner, 


treasurer, and L. L. Ney, secretary. 
Among the distributors represented at 

the meeting were I. R. Browd, Cope- 

land; W. H. McElroy, Frigidaire; A. W. 


Merriam, General Electric; M. Hegel- 
man, Gibson; E. W. Smith and W. B. 
Johnson, Kelvinator; G. W. Henzel, 


Leonard; H. J. Zehner, 
L. King, Norge. 

E. F. Barnum, Mayflower; T. W. 
Douglas, Starr-Freeze and United States; 
J. R. North, Westinghouse; M. A. Pursel, 
Williams Ice-O-Matic, and R. C. Hins- 
1ill of Hinsdill Electric Co., Troy, N. Y. 


COPELAND DEALER HOLDS 
CONTEST ON MILK STORAGE 


CHARLESTON, W. Va.--How long 
milk will stay sweet in a Copeland re- 
frigerator is the problem to which was 
solved in a contest sponsored here by 
the McKee Music Co., distributor. 

Saturday, March 5, a 
of the McKee establishment placed in 
i regular stock model Copeland a quan- 
ity of fresh sweet milk from various 
Charleston dairies. 

Announcement was made that the per- 


Majestic; H. 


| 
| 
| 


| business organizations, 


| sales records during 1931. 
representative | 


3on estimating most accurately the num- | 


ber of days, hours, and minutes the 
milk retained its sweetness would be 
presented a 1932 model Copeland, abso- 
lutely free. Every day during the test 
the milk was inspected to determine 
ness. The contest closed March 12 
just when it passed a stage of sweet- 

The contest began as a feature of a 
special showing of Copeland models 
held March 5 by the distributor. A full- 
page advertisement in the Charleston 
Gazette announced the event. 


REESE TO MANAGE NEW 
CANTON RETAIL STORE 


CANTON, Ohio—J. P. Reese has been 
made manager of the recently opened 
retail store of Strong, Carlisle & Ham- 
mond Co., distributing organization lo- 
cated in Cleveland. 


Pure, bone dry. Every 
container analyzed. A 
perfect product guaran- 
teed. 


Ansul Sulphur Dioxide 
UNIFORM ALWAYS 


Sor divect charging. | 


FEDERAL REGULATION 


OF TRUCKS OPPOSE! 


WASHINGTON, D. C.—Opposition } 
Federal regulation of motor trucks 0; 
erating on the public highways in inte, 
state commerce was voiced, March 
by representatives of commercial an 
and by truc 
operators, during oral arguments befor 
the Interstate Commerce Commissic 
on rail-motor coordination. 

W. H. Chandler, of the Merchants A 
sociation of New York, opposed Feder: 
regulation of motor trucks. In the ever 
such regulation does come about, how 
ever, it should be administered by tl 
Bureau of Public Roads, Departme: 
of Agriculture, and not by the Inte 
state Commerce Commission, which 
duty-bound by Congress to devote ji 
chief attention to preserving the rai 
roads, he contended. 


Thorough Study of Problem 


H. S. Shertz, of the Interstate Mot: 
Carriers Association, declared that re; 
ulation should be resorted to only whe 
it has been demonstrated that there 
a legitimate need for it, and then no! 
until there has been a thorough stud 
of the problem by a “sympathetic body 
He aid not think the Interstate Con 
merce Commission such a body, h: 
stated. 

John S. Burchmore, of the Nationa 
Industrial Traffic League, asserted that 
motor vehicles could best be regulated 
by adoption of uniform codes among 
the states; and urged that the Inte: 
state Commerce Act be amended to pe! 


mit joint rail-and-highway rates and 
routes in the same manner as is now 
followed in water-rail rates and route: 


Others Opposing Bill 


Others who presented arguments wer: 
John F. Finerty, of the Brooklyn East 
ern District Terminal; H. Mueller, of 
the St. Paul Association of Commerce 
and Willis Crane of the American P* 
troleum Institute. 

Alfred P. Thom, Jr., of the Associa 
tion of Railway Executives, reiterated 
the stand taken by the railroads fo: 
absolute and direct control and regu 
lation of motor carriers, both bus and 
truck. 

Mr. Shertz told the commission that 
he believes the railroads have exag 
gerated the extent to which motor ca 
riers have cut into their business, say 
ing that the truck has really brought 
added traffic to the rails. 


COLE WHOLESALE STAFF 
HOLDS FIRST ’32 MEETING 


NEW YORK CITY-—-Members of thi 
wholesale department of Rex Cole, In 
General Electric distributor here, me! 
recently for their first convention of 19: 
in the auditorium of the Electrical I: 
stitute, 480 Lexington Ave., New Yor! 

The morning meeting, attended by dea 
er principals and Rex Cole officia 
only, was opened with a discussion 
Robert St 
venson officially commended leaders 
the 1931 Monitor Top campaign. 

A. H. Linenberg, new assistant to t! 
manager of the sales promotion depa! 
ment, talked on the budget, window di 
plays, direct mail, literature, the To) 


pers’ Contest, and the “Refrigeran 
War.” 
Advertising for the next 10 mont! 


was discussed by E. H. Campbell, aft 
which H. C. Cappers outlined the H« 
point range campaign for 1932. W 
Fisher and D. F. Secord talked on t 
product and operating departments 

The afternoon meeting, which c 
vened after luncheon at the Waldo: 
Astoria, was directed by Rex Cole 

Speakers during the afternoon inclu 
ed John J. Massimi, apartment hou 
manager; Lawrence W. Hills, L. 
Jenks, Jr.; J. F. Vernon, Jr., wh 
speech covered the ice cream cabin: 
milk cooler, remote installations a! 
special cabinets. 

A. M. Prall spoke on “Water Coo 
Sales;” W. A. Fisher, on “Replacemé 
and Service Policy;’ W. F. Bishop, 
“Floor Sales;” P. H. Hichborn, on “T* 
ritorial Coverage.” 
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awe 


Nine sizes of cylinders 


from 2 


to 150 pounds. 
Stocks 


in principal cities. 


Also ton drums. 


ANSUL CHEMICAL COMPANY 


MARINETTE = WISCONSIN ; 
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Edison, Davidson, Katharine Fisher Talk 


On Refrigeration Bureau Program 


(Concluded from Page 1, Column 4) 
their progress. And no man can guess 
what lies ahead. 

“My father was always very humble 
about it. And he once said that the 
nearest he ever got to an explanation 


of why an electrical impulse could be | 


made to travel along a wire, was when 
he asked an old Scotch line repairer 
about it. 

“‘Well,’ said the Scotchman, ‘if you 
had a dog like a dachshund, long enough 
to reach from Edinburgh to London 
if you pulled his tail in Edinburgh, he 
would bark in London.’ 

“It is the great number of things we 
don’t know about electricity that gives 
me firmness in the belief that the sci- 
ence and the industry are due for tre- 
mendous discoveries. There are un- 
developed fields in which we have not 
established even a sense of values. In- 
deed, I can see at least six new, tre- 
mendous, and revolutionary electrical 
developments upon the horizon. 

“Especially am I pleased and encour- 
aged at the steady decrease in the cost 
of electricity to the public—a decrease 
due entirely to increasingly capable 
management, improvements in generat- 
ing and distributing power, and to more 
general use of electric service. 

“T remember my father telling about 
the first improvement he made in stock 
tickers. General Lefferts, president of 
the Gold and Stock Telegraph Co., 
called my father and asked him what 
he thought he should get for the patent 
rights. Father was only 21, but he felt 
he had put in a great deal of time and 
ought to get $5,000, but would be satis- 
fied with $3,000. But when the psycho- 
logical moment arrived, he didn’t have 
the nerve to mention so large an 
amount, and rather weakly said, ‘Well, 
General, why don’t you make me an 
offer?’ And the General replied, ‘Well 

how would $40,000 strike you?’ 

“Father nearly fainted, but managed 


to accept. Then as a practical joke, 
General Lefferts arranged with the 
bank to cash the check in bills of low 


denomination. Forty thousand dollars 
in small bills stuffed out father’s clothes 
until he bulged in every direction. 


Patience, Courage 


“There is one incident that we try to 
remember in the laboratories that we 
now operate. After my father had made 
many thousands of experiments in the 
development of a storage battery and 
was still without any great degree of 
success, one of his engineers deplored 
the tremendous labor without tangible 
results. ‘Results!’ cried Mr. Edison, ‘I 
have accomplished all sorts of results. 
I know of several thousand things that 
won't work.” Possibly that patience 
and courage go ahead might lead 
business men of the difficulties of 
this day. 

“In closing I should 
my father’s last public utterance. It 
was just a brief, homely statement 
but no studied oratory could have been 
more inspiring. Spoken in June, 1931, 
over the radio from his home in Flor- 
ida, Thomas Edison’s words were ad- 
dressed to electrical men gathered in a 
national convention at Atlantic City. He 
said: 


to 
out 


like to repeat 


I have seen many depressions in 
business. Always America has come out 
stronger and more prosperous. Be as 
brave as your fathers before you. Have 
faith. Go forward.’” 

Mr. Davidson explained the feeling of 
unity and professional pride which the 
bureau has developed in the industry. 
His talk follows in its complete form: 

“No one, not even yet, knows what 
electricity is, yet the strange power 
from which it comes keeps a million 
times a million worlds revolving in their 
places. Take a teaspoonful of water 
and raise its temperature one degree by 
electricity, and you use enough current 
to operate a single telephone for 10,000 
years. 

“It is that uncanny force which takes 
my voice throbbing along the molecules 
of copper in telephone wires from this 
microphone in Chicago to New York, 
and out over 25,000 miles of wire to the 
broadcasting stations dotted across the 
country from coast to coast. 

“The great army of electricity which 
passes in review today is by no means 
limited to those who produce it in pow- 
er plants, for over a score of other great 
industries are wholly or largely depend- 
ent on the electrical business. 

“Besides the 20,000 making telephone 
apparatus, there are 10,000 wage earners 
making clock recording devices, 20,000 
making light fixtures, 20,000 making 
wire, and so on, to two-thirds of a mil- 
lion men and women wage earners turn- 
ing out three billion dollars worth of 
products in America. They are part of 
the magnificent army of America—at 
Work. 

“In this diversified and highly spe- 
cialized business, a new branch is grow- 
ing—-the bureaus which act as a great 
warm blanket of friendly cooperation 
in the divisions they represent. The 
first one—of which I happen to be chair- 
man— is the Refrigeration Bureau, with 
its corner threads in New York and its 
branches in nearly every important city 
and town. 

“To me, its greatest result has been 
the feeling of unity, professional pride, 
and what I might call a code of honor, 
which it has developed within the in- 
dustry. 

“We are all friends. We are proud 
of our business and long since recov- 
ered from the silly notion that it is 
smart to knock competitors. 


again. 


Lessons from Depression 


“More than all else, we are learning 
this—-and I’m glad to be able to say it 
to the thousands in the electrical indus- 
try who are listening today—-and to you 
shoemakers in New England, you 
orange growers in California, you 
blanket makers in Tennessee, you onion 
growers in Texas, and you merchants, 


butchers and bakers and candlestick 
makers all over the country—-your com- 
petitor is NOT the man in the same 


business with you! He’s not the man 
in a similar store in the next block or 
the next county. He’s the successful 
man in any other line BUT yours. He 
is your competitor for the consumer's 
dollar. 

“It’s American’ business, forging 
ahead. And it’s your job and our job 
and my job to keep up that competi- 


“‘My message to you is:—Be coura-|tion and take difficulties as opportuni- 
geous. I have lived a long time. I have ties for harder hitting and better work. 
seen history repeat itself again and| “That is why electric refrigerators 


Features 


Save You Money! 


In the two new mountings of the Penn Type J 
Unit Control, you find two fedtures sure to increase 


your sales and profits. 


The attractive design of 


the chromium plated dial plate, lends new beauty 


to your unit. 


Then, the simplicity of the mount- 


ing, and ease of access which it gives to the control, 
saves you both in assembling the unit and in serv- 


icing it. 


* 
Penn Type J may be Controls thie ieee 
furmished for either hor- prices, write 
zontal or vertical (illus- 
trated) mounting Spe- 
cial applications gladly 


worked out on request 


petition, avoid control troubles. 


In 1932 when you must face keen com- 


Use Type J Unit 


For complete information and 


PennEvectric Switch Cv. 


Des Moines. luwa 


ELECTRIC REFRIGERATIO 


sold one and a half times as much in | 
the year 193? as in the boom year 01 | 


|1929. It can be done. And I predict 
|that the bureau idea will spread to 
|other industries. It is good for busi- 
/ness, good for the public, good to be in- 
|;cluded in the ranks of America—at | 
Work. 


Miss Fisher’s Talk 


Designating herself a “self-appointed 
|spokesman for American women,” Miss 


Fisher expressed appreciation of mod- | 


ern electrical aids as follows: 

“Amperes and kilowatts and thermal 
units and dynamos are somebody’s busi- 
ness, I know. I’ve seen big generating 


plants where strange machines seemed | 


to talk to each other, from little high 
treble motors to the deep base diapason 
of the big fellows. But frankly, it’s 
quite mysterious to me, and I’m more 
interested in the little machine that 


makes toast at my elbow on the break- | 


fast table. 

“There is an ancient custom among 
Indians—and it is still a tribal ceremony 
out west-—-where little boys and girls 
of seven or eight step blanketless into 
a circle of chieftains and are lashed 
across the back with a bundle of wil- 


low weeds. It is to teach them that 
trouble and adversity and hard work 
and disappointments are to come to 


them in after years, and they must take 
it unflinchingly. Then the mother steps 
into the circle and receives one more 
|lash than the child, to prove that she, 
| too, has learned the lesson. 


Inventions Down Drudgery 


“It seems to me that our ancestral 
mothers took the lesson of hard work 
for us, while men like Edison developed 
|}a magic spark which has liberated 
|} women from drudgery and work, and 
|given her freedom of thought, that she 
|may help and inspire and create initia- 
|tive and ambition for new Edisons to 
carry on to greater and greater develop- 
ment. 

“Personally, if I had 10 lives to live 
j}and 10 worlds to live them in, I feel 
I couldn't be grateful enough to the 
men who have given us electricity, and 
the great army of men who have de- 
|veloped it in a thousand times ten 
|thousand ways. There is hardly a wak- 
ing moment of our lives when we are 


out of touch with it or when it is not 
at work to make our lives easier and 
happier. 


Electricity Frees Woman 


| “Bridge and clubs and politics do not 
necessarily take women out of the home. 
Modern invention, and principally elec- 
tricity, I think, have just made it so 
much easier to do things that we have 
time to fit ourselves into the activity 
of the world, Of course, woman's place 
is in the home. What is the center of 
the home circle if it isn’t the woman? 
She builds it—and she builds it around 
|herself. She’s part and parcel of it, 
and it’s part of her. She may like fur 
j}jcoats and cosmetics, but the _ things 
which bring comfort and health to her 
children and the ones she loves, are 
first in her mind and her heart. 

“That’s why we women appreciate all 
the things that the electrical people 
make for us. We're glad to have them 
as conveniences, but we appreciate them 
most because of the comfort and health 
they bring to those we love best. And 
we're not lazy either. We don’t like 
vacuum cleaners simply because they 
make work easier. We are not so sel- 
fish as that. We like them because we 
know that they make homes cleaner 
than a broom and a dust pan can make 
them. 

“And the electric refrigerator just 
about revolutionized our thinking It 
was a priceless forward step in our na- 
tional code of living when the home 
makers of America—-and perhaps their 
husbands too-—realized that adequate 
refrigeration was important to good 
health Our babies, our children, and 
our grown-ups live longer because of it 

“As an American woman, and a 
of self-appointed spokesman for Amer 
ican women, I pin a medal on the men 
who are making life easier, more 
healthy, and more happy—the makers 
of electrical appliances—-the keen 
velopers of electricity. We women are 
for you--and we're grateful. Carry on.” 


NEW BUREAUS FORMED IN 
3 PENNSYLVANIA TOWNS 


WILKES BARRE, Pa.—Electric re- 
frigeration bureaus have been formed 
in Wilkes Barre, Harrisburg, and Wil- 
liamsport, and plans are under way for 
the 1932 program of a similar bureau 
in Allentown, according to announce- 


sort 


de- 


ment by Don C. Schively, field repre- 
sentative of the Electric Refrigeration 
3ureau. 


M. C. Morrow, manager of merchan- 
dise sales of Pennsylvania Power & 
Light Co., is working on a pian of co- 
operation between his company, and the 
local organizations in the four cities 
mentioned, whereby refrigeration shows 
will be held in each city some time in 
April. In Williamsport it is planned 
to show a general food preservation ex- 
hibit, tying in all the retail and whole- 
sale food interests in the city. 

Pennsylvania Power & Light Co.'s im- 
mediate program of refrigeration ac- 
tivity in Pennsylvania cities involves a 
six weeks’ intensive sales campaign 
this spring. 


E. A. NORTON 


* * * 


LOS ANGELES—E. A. Norton has 
been appointed general manager of the 
Westinghouse electric refrigeration divi- 


sion for Ray Thomas, Inc., according to | 


announcement by Ray Thomas, presi- 


| dent of the company. 


Mr. Norton has been in the electrical 


| appliance field on the Coast since 1903. 


After four years of merchandising all 
sorts of electrical supplies, he turned 
from selling to electrical contractors. 

In 1913, he went from San Francisco 
to Seattle, where for a number of years 
he was employed to travel the Ilaskan 
and far northern territory. When the 
war broke out he specialized in electri- 
cal equipment for shipyards and mer- 
chant marine vessels. Returning to San 
Francisco in 1920 he accepted a _ posi- 
tion specializigin in home appliances. 

He had been handling electric refrig- 
eration in a department store in this 
city since 1923. 


ST. LOUIS FIRM NAMED 
ELECTROCHEF OUTLET 


DETROIT—Lindeman-Hoffer, Inc., of 
St. Louis, has added Electrochef ranges 
to its line, according to Gerald Hulett, 


sales promotion manager of Electro- 
master, Inc. 
The new Electrochef distributor also 


handles Copeland electric refrigerators 
in St. Louis and surrounding Missouri 
and Illinois territory. 


NORGE DISTRIBUTOR 
HAS SALES MEETING 


NEW ORLEANS-—Sales_ promotion 
and advertising plans for the spring 
sales campaign were outlined to repre- 
sentatives of Stauffer, Eshleman & Co., 


Ltd., Norge distributor, at a meeting 
recently. 
John H. Knapp, vice president of 


Norge Corp., headed a delegation of offi- 
cials who spoke to the 80 dealers and 
their sales forces. Other speakers were 
M. G. O’Harra of New York City, east- 
ern sales manager; Thomas P. Hallock 
of Jacksonville, Fla., southeastern dis- 
trict representative. 

Ralph E. Caldwell of the Cramer- 
Krasselt Co., advertising counsel, and 
David A. Ralston, service manager, ap- 
peared on the program. 


MAURER ELECTED HEAD OF 
WISCONSIN ASSOCIATION 


MILWAUKEE—V. H. Maurer was 
elected president of the Wisconsin 
Radio, Refrigeration and Appliance 
association for the coming year at a 
meeting in the Hotel Astor March 2. 

Other officers and directors chosen 
| were: B. S. Wisniewski, executive vice 
president; A. VanAntwerpen, vice presi- 


|dent (wholesale division); W. F. See- 
muth, vice president (retail division); 
L. M. Jeger, treasurer, and L. T. 


Roberton, secretary. 

| W.C. Kluge is chairman of the board 
of directors, which includes: G. R. 
3arnes, V.H. Maurer, A. VanAntwerpen, 


J. J. Dougherty, L. M. Jeger, L. T. 
Roberton, W. F. Seemuth, and B. S. 
Wisniewski. 


A recent change in the organization 
| has been made to include refrigeration 
and appliances. 


GIBSON CONVENTION HELD 
IN MINNEAPOLIS 


MINNEAPOLIS—C. A. Winne and F. 
| A. Forster, members of the firm of 
Winne Sales Co., Gibson electric refrig- 
|erator distributor, directed a dealer 
meeting at the Hotel, here, 
March 4. 

The Gibson Electric Refrigerator 
Corp. was represented at the meeting 
by F. A. Delano, general sales manager; 
W. R. Marshall, advertising and sales 
promotion manager; George M. Farrin, 
Middle East district manager; and El- 
mer Born, Gibson service manager. 
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Revere 


Seamless Copper ‘Tubing 


insures leak-proof refrigerant lines 


DRATED) 


} 
} . } 
length of tubing. 


densation. Used with compressi 


is assurance that condenser c« 
discharge lines will be leak-pro 
Other Revere produc ts for th 
Revere Brass Rod... Revere ‘I 
Revere Sheet Copper. 
For 


Incor porated, 23 


further information 


RR. vere Copper Tubing is a 99.9% 


pure copper tubing manufacture 

Industry. Revere Refrigeration Lubing IS annealed electrically to 
prevent splitting during flanging operations, Dehydrated by al 
special drying system, commanding absolute control over the entire 


Pested thoroughly and sealed to prevent con- 


“WICE-W rought Brass Forgings eee 


address 


Park Ave., N.Y. C. 


Revere Copper and Brass 


INCORPORATED 


Baltin Dirwiston, Baltimore, Ma Dallas D sion, ( apo, dil, 
Higgins D on, Detroit, Mich, M gan l n, Det 1 
Taunton-New Bedford Draision, Taunt . Vass Ron b . Rome, N. Y 
Executive Orrice NEW YORK CITY 
Generar Orrice ROME, N. Y. 


d exclusively forthe Retrigeration 


yn fittings, Revere Copper Tubing 


Is, evaporator coils, suction and 
f and trouble-free. 


w Refrigerating Industry include 
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2.25% Manufacturers’ Sale Tax Part 


Of Bill Proposed in Congress 


WASHINGTON, D. C.—A manufactur- 
ers’ sales tax at a 2.25 per cent rate, 
expected to yield $595,000,000, is the 
largest single item in the proposed new 
tax bill which the House Committee on 
Ways and Means introduced to the 
House on March 7. 

A balanced budget with a surplus of 
$5,000,000 in the treasury by the end of 
the fiscal year 1933 is the aim of the 
bill, according to Acting Chairman 
Crisp. 

The bill itself provides for the rais- 
ing of an additional $1,096,000,000 of rev- 
enue during the next fiscal year, and 
with $125,000,000 which is expected to 
be saved in Federal expenditures and 
$25,000,000 to be saved by proposed in- 
creases to be made in postal rates, the 
treasury’s estimated deficit of $1,241,- 
000,000 will be more than covered, he 
explained. 


Sources of Revenue 


The additional revenue will be raised 
by the following new and increased 
rates of the bill: 

(1) A manufacturers’ sales tax at a 
2.25 per cent rate, $595,000,000. 
(2) Increased income and 
rates, $112,000,000. 
(3) Increased 

$21,000,000. 

(4) Doubling of estate tax and im- 
position of a gift tax, $35,000,000. 

(5) Lowering the price on which an 
admission tax is to be charged, $90,- 
000,000. 

(6) Increase 
$28,000,000. 

(7) Excise tax, $75,000,000. 

(8) Telephone, telegraph 
message tax, $35,000,000. 

(9) Tax on imported oil of 1 cent per 
gallon, $5,000,000. 

(10) Changes in administrative fea- 
tures to plug up loopholes in the present 
revenue statute, $100,000,000. 

Ina statement issued following the 


surtax 


corporation tax rate, 


in stock transfer tax, 


and radio 


PROFESSIONAL SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 
George B. Bright Co. 
Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 


Laboratories 


80th St. & East End Ave. 


y Test NEW YORK 
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Insure deliveries with- 
out scratched or brok- 
en enamel. 


Write for 
prices. 
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Sealed Slabs’ 


i 


YODORLESS 
SANITARY 


Completely satisfactory 
Refrigerator Insulation 


agreement of the committee on the bill, 
Ogden L. Mills, Secretary of the Treas- 
ury, said that although the bill differed 
in many ways from the recommenda- 
tions submitted by his department, it 
has the approval of the treasury. 

Mr. Crisp announced that the manu- 
facturers’ sales, excise, and special ex- 
cise tax provisions of the new bill will 
expire on June 30, 1934, but that the new 
income, corporation, estate, and gift 
rates will remain in effect until repealed 
or otherwise changed. None of the new 
tax rates will be retroactive. 

The manufacturers’ sales tax, under 
which practically all manufactured ar- 
ticles except the necessities of life 
would be taxed, would go into effect 
30 days after the enactment of the bill 
It would be collected from the manu- 
facturer at the wholesale price, and 
manufacturers would have 30 days afte1 
the effective date of the tax to pay their 
first month’s tax. 

Where a special excise tax is being 
paid on any commodity under existing 
law, it was explained, the manufactur- 
ers’ sales tax will not apply. 

Authority is given in the bill to the 
Treasury Department to work out a 
method of administering the tax, but a 
licensing system has been provided un- 
der which all manufacturers doing a 
business of $20,000 or more a year shall 
be licensed and bonded. 

The Treasury must let the manufac- 
turer know in advance what the tax on 
a specific article is to be, so that the 
manufacturer will have that informa- 
tion before him. The bill provides that 
where contracts have been made before 
March 1, 1932, by manufacturers to de- 
liver goods in the future, the purchaser 
is required to pay the tax. 

The manufacturers’ sales tax will af- 
fect imports to the extent that a duty of 
2.25 per cent above the regular tariff is 
to be required on all finished goods 
which are imported. 

Items selected for exemption from the 
manufacturers’ sales tax take up less 
than two pages of the bill, Mr. Crisp 
reports. 

Exemptions Listed 


The exemptions include: Farm _ prod- 
ucts and garden products produced in 
the United States; fertilizers and ingre- 
dients of fertilizers; garden and field 
seed; meat, fish, shelled fish and poul- 
try (fresh, dried, salted, or in brine); 
bacon and ham, not cooked or sealed in 
air-tight containers. 

Salt, butter, oleomargarine and other 
butter substitutes; cheese, milk, or 
cream in any form; eggs in the shell; 
bread, flour, or meal, made of grain or 
seminola; sugar, tea, coffee, tobacco and 
tobacco products already taxed; water 
not conserved in transportable con- 
tainers. 

Newspapers, magazines, and other 
periodicals; books for the blind; text- 
books for public and private schools; 
3ibles, rosaries, chaplains, and practi- 
cally all other articles of religious de- 
votion or used exclusively in connec- 
tion with churches. 

The increase of income and surtax 
rates, under the new bill, also provides 
for a lowering of the exemptions. A 
single person will be required to pay a 
tax on all income over $1,000, instead 
of $1,500 as at present, while the exemp- 
tions in the new bill for a married 
person will be $2,500 instead of $3,500 as 
at present. 

The corporation tax rate is increased 
from 12 to 13 per cent. Under the pres- 
ient law a corporation with a net in- 
come up to $25,000 is exempted to the 
lextent of $3,000. Under the new bill, 
no corporation with a net income of 
}over $10,000 will be allowed an exemp- 
|tion, but those with than $10,000 
income will be allowed an exemption of 
2,000. 


LOWER RATES ANNOUNCED 
BY OKLAHOMA UTILITIES 


| 

| 

| OKLAHOMA CITY-The rates of the 
Lone Star Gas Co. and the Community 
Natural Gas Co. in 26 cities and towns 
in southern and central Oklahoma were 
reduced March 9, according to oral 
statements by members of the State 

| Corporation Commission. 

The commission has just concluded a 
| hearing which has continued during the 
last six months, and which followed the 
refusal of the Lone Star to make a 
voluntary rate reduction. 

Paul A. Walker, chairman of the 
Corporation Commission, stated that 
the average burner-tip rate of 75 cents 
per 1,000 cu. ft. and the city gate rate of 
40 cents should be reduced to 62 and 28 
cents, respectively. 

He criticized the system under which 
it was found impossible for the commis- 
sion to reach the holding company, the 
Lone Star Gas Co. of Pittsburgh, and 
bring it before the commission with 
|}books and records pertaining to its 


less 


Woop CONVERSION COMPANY | relations with the subsidiary companies. 


Industrial Sales Offices: 
CHICAGO, 30 N. MICHIGAN AVE. 
New York, 3107 Chania Bidg; 
Detroit, 515 Stephenson Bidg; 
San Franz'sco, 149 California St. 


He said that the Lone Star Gas Co. 
came into the state in 1909 with $3,500 
in property, and that by 1926 the prop- 
erty had increased to $12,500,000, 
an increase of $1,000,000 in capital. 


with | 


GIBSON DISTRIBUTOR 
SIGNS UP 14 DEALERS 


NEW HAVEN, Conn.—Fourteen deal- 
ers have been signed by the H. M. 
Tower Corp., newly named Gibson re- 
frigerator distributor for New England, 
according to Gilman W. Poore, general 
sales manager in charge of refrigera- 
tion for Connecticut. 

The new dealers are as follows: Auber 
Jewelry Co., Springfield, Vt.; Barnfield’s 
Music Store, 140 Main St., Bristol, Conn.; 
Belleville Radio Shop, Brattleboro, Vt.; 
H. E. Bingham, Hardwick, Mass. 

Clark’s Service Station, Easthampton, 
Mass.; George J. Corsiglia, Greenfield, 
Mass.; L. S. Germain & Co., Conway, 
Mass.; Grigg’s, Inc., Amherst, Mass.; 
Jones’ Store, Ivoryton, Conn.; Harry C. 
Noble, 62 Ivy St., West Haven, Conn. 

W. P. O’Brien, Lenoxdale, Mass.; C. 
A. Sharpe, Inc., Holyoke, Mass.; W. S. 
Underwood, North Adams, Mass.; Vic- 
tory Radio Salon, 631 Wethersfield Ave., 
Hartford. 

The company maintains branch offices 
in Springfield and Boston, Mass., and 
will wholesale the Gibson line in all of 
New England except Maine. 


UTILITY DEPOSIT CANNOT 
BE USED ON MERCHANDISE 


MADISON, Wis.— Money deposited 
with a public utility by its customers as 
“satisfactory assurance that the utility 
will receive adequate compensation for 
service rendered” cannot be applied to 
debts incurred by the consumers for 
merchandise and non-utility services, 
the Wisconsin Public Service Commis- 
sion has ruled. 

The ruling was made in a letter to 
Harold L. Geise of Wausau, Wis., vice 
president and general manager of the 
Wisconsin Valley Electric Co., whose 
company applied a $5 deposit to an in- 
debtedness incurred by Mrs. Stacia 
Flese of that city for merchandise and 
non-utility services furnished her. 

Mrs. Flese registered a complaint with 
the Public Service Commission because 
of this, and the commission ruled in her 
favor, ordering the company to “rein- 
state the deposit and seek to collect the 
debt in a lawful manner.” 

“It is customary among Wisconsin 
utilities to require either a $5 deposit 
or a monthly bill for gas and light,” 
the commission explained. “This cannot 
be applied to a delinquent instalment 
on refrigerator, gas stove, or other ap- 
pliances bought from the utility. 

“It is an admitted fact that when a 
utility engages in the sale of merchan- 
dise it does so as any other private en- 
trepreneur and cannot inveigh any of 
its rights and privileges as a _ public 
utility to assist it in merchandising 
activities. 

“It seems to us that when a cus- 
tomer signs up to take utility service 
and a deposit is furnished, that deposit 
becomes a part of his contract for serv- 
ice and cannot be appropriated or 
diverted for any purpose other than to 
guarantee the payment of delinquent 
bills which may arise as a result of 
furnishing the service contracted for. 

“However, when a utility engages in 
activities involving merchandising and 
jobbing, it is a well recognized legal 
and economic principle that such ac- 
tivities should be completely divorced, 
insofar as it is possible, from the regu- 
|lar utility activities.” 


CONTEST WINNER WOULD 
BUY NEW REFRIGERATOR 


refrigera- 
Miss 
would 


CINCINNATI--An electric 
tor is one of the things which 
Inez Tracy, 408 Southview Ave., 
buy if she had $100,000 


Miss Tracy was the winner in a 
Times-Star-RKO Anti-Hoarding Con- 
test for the most unique letter on the 


subject, “How Would I Spend $100,000.” 
Prize in the contest was a $50 baby 
bond of the United States Reconstruc- 
tion Finance Corp.’s forthcoming issue 

The contest was sponsored by Morton 
Downey, who was at that time playing 
on the stage of the RKO Albee theatre 

Among the things Miss Tracy would 
buy are “a white Colonial house with a 
woodsy background, antique furniture, 
Persian rugs, a Rookwood picture, and 
an electric refrigerator.” 

Miss Tracy knew to the penny just 
what she wanted, what it would cost. 


IOWA DEALERS VIEW 1932 
LEONARD LINE 


DES MOINES, Iowa—The A. A. 
Schneiderhahn Co., Leonard distributor 
for the state of Iowa, held recent dealer 
meetings in Waterloo, lowa, and Daven- 
port, Iowa, to present the 1932 Leonard 
line. 

A. A. Schneiderhahn, president of the 
company, and B. E. White, 
sales manager for Leonard Refrigera- 
tor Co., and the wholesale organization 
of the distributing organization at- 
tended these meetings, which had 
identical programs. 

About 50 dealers attended in Daven- 
| port, Iowa, and 65 in Waterloo, Iowa. 


assistant | 


BUYER’S GUIDE 
Manufacturers Specializing in Service 
to the Refrigeration Industry 
SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 


Minimum Contract for this column—13 insertions in consecutive issues. 


All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line screen, either outline or square finish. 
No reverse cuts or heavy black effects. No charge for composition. 


A Service for Manufacturers and Assemblers 


Manufacturers and Assemblers of 
Electric Refrigeration are finding 
Brunner Engineering Service highly 
effective both in equipment perform- 
ance and production economy. It 
will pay you to investigate. Brun- 
ner Manufacturing Co., Utiea, N. Y. 


BRUNNER MFG. CO. UTICA. NY. U.S.A. 


| 


|, SIDES and COMPRESSORS by BRUNNER 


The Lowest Priced _ 
Refrigerator Trucks on the 
Market! 


FINDLAY REFRIGERATOR TRUCKS 


The only practical trucks at this unheard of price level. 
Save one man on deliveries. Make heavy lifting easy 

quick, Eliminate damage to cabinets—floors—walls. Fit all 
cabinets with legs. All-steel frame. 4” rubber tired wheels. 
Only pads touch cabinet. Sturdy construction. Satisfaction 


guaranteed. Complete set $18 


The equal of refrigerator moving equipment that costs $10.00 
more. 


: —— Manufacturers of Trucks for 32 Years 
Self-Lifting Piano Truck Co. - - Findlay, Ohio 


| 


i 
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FROSKIST WATER COOLERS 


Pressure Type 
Direct Expansion 
Sizes 5 Gal. to 100 Gall. 
For use with F12, Sulphur Dioxide, Methyl 
Chloride, and Ammonia 


H. C. PARKER, LTD. 


2600 Santa Fe Ave. (Factory), Los Angeles, California 
510 Larkin Street, San Franciseo, California 
437 Montgomery Street, Jersey City, New Jersey 


| 
| 


Your New Models 


This Hoosier Dessert Tray can be furnished with grids and 
separators to form either a 42 or 56 cube double depth cube 
tray. 511/16” wide by 10%” long by 3%” deep—either 
integral or chrome handle. Write for details and prices on 
this and other Hoosier Parts. 


HOOSIER PARTS 


HOOSIER LAMP & STAMPING CORP., EVANSVILLE, IND. 


New Dessert-Cube Tray for 


| 


| 
| 


Electrical Refrigeration Parts 
and Supplies 


We Carry in Stock: 

COMPRESSORS—EV APORATORS—THERMOSTATS—VALVES AND FIT- 

PINGS- THERMOSTATIC AND AUTOMATIC EXPANSION VALVES— 
COPPER TUBING—CONTROLS—AND MANY OTHER PARTS 


Melchior, Armstrong, Dessau Co. 
116 Broad Street, Telephone Bowling Green 9-8870, New York, N.Y. 


HANDI-WAY CARRIERS 
ONLY $8.50 BUYS 


4 This Simple, Yet Efficient Carrier Which Pays 
2 for Itself in One Delivery 
' The Handi-Way Carrier makes delivery and handling of 


Refrigerators easy, safe and dependable. Quickly adjustable 

to 5 sizes. Made strong and padded with heavy material to 

prevent marring. The Handi-Way Carrier is used by many 

leading refrigerator dealers, and is the most practical, and 
lowest priced carrier on the market. 


Priced $8.50 f. 0. b. Cars 
Gustafson Electric Co., Slayton, Minn. 


Patent Applied for 


SURECOLD 
New Top Drop-In Unit 


Only three moving parts. Double shaft seal; 
rings on pistons; Reed valves; 1/5 h.p. motor; 
finger tip control; 3 to 7 ice trays. 
Designed to give long-time, trouble-free refrig- 
eration. Here's what quantity buyers wishing 
a good product have been wanting. 


The Warner Steel Products Co. 


Ottawa, Kans., U.S.A. 
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ELECTRIC REFRIGERATION NEWS, MA 


ALL REFRIGERATORS LOOK ALIKE TO 


AMIGO 


REFRIGERATOR CLEANER 


A million owners waiting for it. 
Lacquer—Porcelain—Hardware—Shelves—Freezing Trays 


Polishes as it cleans— 


Distributors and Dealers write for sample 


Amigo Products Co., 1511 S.Vermont Ave., Los Angeles, Cal. 


NEW! 


Kason Har 


KASON HINGES 


Pat. Des. No. 
B54A77 
Other Patents 
Pending 


dware Corp., 6-67 Navy St.. Brooklyn, N.Y 


Send for 
Samples on 
Approval 


and customers’ 
don't 


BACK GUAKANTEI 


EASY-WAY CARRIERS 


Automatic Lift 


refrigerator saves laber 

premises 
wait till the season 
will ship the date you specify 
Return in ten days 


Price only $26.50 


for SLUSSER 


24-hour meter with Westinghouse 


cuaranteed motor for refrigerator sales 


$13.50 


R. & R. Appliance Co., Inc., 315 N. Main St., Findlay, O. 


FLINTLOCK C 


ONDENSERS | 


FOR EXTRA CAPACITY 
WITH GREATER EFFICIENCY 


Used as standard equipment by 
over 650% of the leading electric 
refrigerator manufacturers. 


FLINTLOCK CORPORATION 


4161 WEST JEFFERSON 


DETROIT, MICHIGAN 


SHOW YOUR REFRIGERATORS “IN ACTION® 


USE OUR FOOD REPRODUCTIONS 
Demonstrate Capacity. Attention 
Introductory Set. 


$10.00 Net 


Send for Catalogue 


Specially Priced 


Reproductions Company, 210 South st., Boston, Mass. 


SUBSCRIPTION RATES| 
(Effective Jan. 1, 1932) 


SUBSCRIPTION ORDER 


Business News Publishing Co., 
550 Maccabees Bldg., 
Detroit, Mich. 


Sirs: 
Please enter order for subscriptions as follows: 


ELectric REFRIGERATION News only [} 


ReFRIGERATED Foop News only 


1 year [J 2 years. 


[] 2 years. 


E.Lectric REFRIGERATION News and REFRIGERATED Foop News. 


Combination rate for both papers [ 


1932 REFRIGERATION DIRECTORY 


(Now being printed), § 


] 1 year (J 2 years. 


2.00 per copy 


In United States and Posses-| 
sions and all countries in} 
Pan-American Postal Union 


Refrigerated | 
Food 


News 


BOTH 
PAPERS 


12 Yrs.| 1Yr. (2 Yrs. | 2 ¥e. (2 Yrs. 


$3.00 | $5.00 | $1.00 


In Canada (where new tariff 
of 5 cents per copy applies). 
Payment in U. S. money. 


All other countries 


$1.50 | $3.50 
$7.00 
$2.50 | $5.00 


vame 


Attention of 


care of 


Street address 


City and state 


REQUESTS FOR 
INFORMATION 


Readers who can be of assistance 
in furnishing correct answers to in- 
quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 
ing query number. 

Answers to most inquiries for statisti- 
cal information and sources of supply 
will be furnished by the 1932 Refrigera- 
tion Directory and Market Data Book 
to be issued in March. Price $2.00. 


| Cercold 


| Query No. 703—‘We have been en- 
deavoring to locate the address of the 
|Cercold Electric Refrigerator Co. We 
were told that they were located in Los 
Angeles, but all our efforts to get in 
touch with them have proved fruitless.” 


A. T. Grant Co. 


| Query No. 704-—“We have been in re-| 


|ceipt of inquiries during the course of 
|several months past with reference to 
}a concern said to be engaged in the 
|manufacture or sale of refrigerators or 
|ice boxes. We understand the name of 
| this concern is A. T. Grant Co. We will 
appreciate any assistance you may give 
us in locating it.” 


Refrigeration Sales 


| Query No. 705—“T am very anxious to 
know how the refrigeration business all 


| over the country is divided. What per- 


centage of the entire business do the 
different manufacturers handle, and 
which would you claim are the first five 
in the industry to date?” 

Answer —All available statistical data 
regarding the production and sales of 


|electric refrigerators may be found in 
|}the 1932 RerriGeRATION Directory. The 


‘figures regarding sales of the leading 
|manufacturers, however, are given as 
totals only for the Nema group (mem- 
bers of the Refrigeration Division, Na- 
tional Electrical Manufacturers Associa- 
tion). Figures for individual companies 
are not reported. 


Performance Comparisons 


Query No. 706—“Would you be good 
enough to give me a little information 
regarding the actual daily running time 
of General Electric refrigerator as com- 
pared with the Norge, both boxes being 
in the kitchen with an average temper- 
ature of 60 to 65°. Further, at a 3 cents 
per k.w. rate, what would be_ the 
monthly cost for power on these two 
boxes?” 

Answer -We do not maintain a labora- 
tory or make tests of refrigeration 
equipment. It is rather difficult to get 
satisfactory information regarding com- 
parative tests except by employing an 
independent laboratory to make them 
according to your own specifications 
and at your own expense. 


Rice 


Query No. 707 “Will you kindly in- | 


form me where the Rice refrigerators 
are manufactured, and if it is possible 
to purchase a service manual for them?” 

Answer Manufactured by Rice Elec- 
tric Refrigeration, Inc., 36 Flatbush 
Ave., Brooklyn, N. Y. Write direct to 
them for their service manual. 


Cavalier 
Query No. 708-—“Please inform us who 
are the manufacturers of the Cavalier 
refrigerator.” 
Answer -Tennessee Furniture Corp., 
Chattanooga, Tenn 


BILL WOULD ESTABLISH 
BUSINESS RESEARCH BODY 


WASHINGTON, D. C.. Enactment of 
some measure to create a Federal in- 
dustrial commission which would make 
studies of all problems relating to the 
stabilization of employment of indus- 
try, agriculture and commerce, and re- 
port these conditions to Congress, was 
urged March 2 by witnesses appearing 
before the House Committee on Judi- 
ciary. 

A bill, introduced by Representative 
Ludlow of Indiana at the request of the 
Fraternal Order of Eagles, would pro- 
vide for the establishment of a com- 
mission of five men chosen by the Pres- 
ident, who would make recommenda- 
tions to Congress designed to stabilize 
industry, and would keep industry ad- 
vised as to conditions in this and for- 
eign countries. 

According to Representative Ludlow, 
the commission suggested in the pro- 


posed bill would function in regard to | 


industry and employment in somewhat 
the same way the Interstate Commerce 
Commission functions toward stabiliza- 


tion of transportation and the Federal | 


Reserve System functions toward the 
stabilization of the monetary and finan- 
cial conditions of the country 

“The bill is predicated on the idea 
that there is no reason or excuse for 
such cycles of depression and unem- 
ployment as the one through which we 
are now passing, and that there ought 
to be enough constructive ability in 
Congress to set up regulatory machin- 
ery operating toward warding off such 
national misfortune in the future,” he 
continued 
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REX COLE NAMES CASPERS 


10 HEAD RANGE DIVISION 


| NEW YORK CITY—Harold C. Cas- 
|pers, formerly in the apartment house 
|department of Rex Cole, Inc., General 
Electric refrigerator distributor, has 
been appointed to head the new Hot- 
point Range department. 

Mr. Caspers has been with the Rex 
Cole organization since June, 1927, when 
he was employed as a retail salesman. 
By November of that year he had been 
promoted to Manhattan sales director. 
In 1928 he became assistant manager 
of the apartment house department. 

Demonstrations, schools, and exhibits 
will be arranged to start the sales of 


150 Sales in March, 
Local Bureau Quota 


FALL RIVER, Mass.—-A quota of 150 
sales during the month of March has 
been set by electric refrigeration deal- 
ers who are members of the Electric 
Refrigeration Bureau here. A meeting 
will be held April 4, when dealers will 
report their success in contributing to 
the total. 

During 1931, the Fall River bureau 
confined its activities to cooperative ad- 
vertising. This year it was reorganized 
under the chairmanship of Harry W. 
Hale, merchandise manager of the Fall 
River Electric Light Co., and regular 
meetings have been held. 

A special dinner meeting March 1 was 
addressed by John 8. Pfeil, general man- 
ager of the Frigidaire Sales Corp. of 
New England, on the subject of the 
bureau as a stabilizing influence. 

A set of, rules for the bureau are be- 
ing drawn up, and plans for a coopera- 
tive electric show are now being made. 
The following makes of refrigerators 
are marketed by members: Coldspot, 
Copeland, Frigidaire, General Electric, 
Iceberg, Kelvinator, Leonard, Majestic, 
Mayflower, Norge, Westinghouse. 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 
Manufacturers are requested to send 


copies of new trade literature to 
Electric Refrigeration News. 


the range, according to Mr. Caspers. 


THE CONDENSER 


PAYMENT IN ADVANCE (except as 
specified below) is required for adver- 
tising in this column. The following 
SPECIAL RATES apply: Positions 
Wanted—fifty words or less, one inser- 
tion $2.00, additional words four cents 
each. Three insertions $5.00, additional 
words ten cents each. All other classi- 
fications—fifty words or less, one in- 
sertion $3.00, additional words six 
cents each. Three insertions $8.00, addi- 
tional words sixteen cents each. 

Companies having accounts with the 
publisher or satisfactory credit rating 
may place advertising on open account 
at fifty cents per line. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, Maccabees Building, 
Detroit, Mich. 
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POSITIONS AVAILABLE 


WANTED: Refrigeration engineer to design, 


manufacture and sell fin type coils for 
direct expansion and flooded systems, for 
methyl chloride, sulphur dioxide and am- 
monia. Address D. Friedman, 3000 W. Car- 
roll Ave., Chicago, Il. 


POSITIONS WANTED 


EXPERIENCED electric refrigeration and 
range retail and wholesale sales manager with 
successful 1930, 1931 and 1932 sales record. 
Available at once. Box 429. 


AVAILABLE—Executive Engineer—15 years’ 
continuous electric refrigeration experience 
in design, laboratory and manufacturing of 
household and commercial units. Capable of 
creating improved refrigeration equipment 
and automatic controlling devices. Familiar 
with all service and installation problems 
College graduate. References. Box 424. 


AVAILABLE—Practical master mechanic 
who is used to refrigeration tool-ups. Has 
successfully carried through large scale tool 
ups on both refrigeration units and boxes 
for nationally known organization. Has been 
with present organization four years. Also 
has had a wide experience in the building 
and maintaining of dies for large metal 
stampings. Box 430. 


EQUIPMENT FOR SALE 


COMPRESSORS-—Single cylinder. Bore 1!4, 
stroke 1',. Sulphur or Methyl, 1/6-hp., 350; 
',-hp., 550 r.p.m, for cabinets 4 to 8 cu. ft 
Cooke Seal. Completely machined with jigs 


Copeland Commercial Equipment 

Copeland commercial salesmen are be- 
ing assisted in sales to dairymen by 
four-page, eight-column spread, “Dairy- 
men’s Refrigeration News.” The mail- 
ing piece, made up in newspaper fash- 


the unusually warm winter weather, and 
gives letters of commendation from 
dairymen who own Copeland equipment. 

The two inside pages are devoted to 
| pictures of installations on dairy farms 
|}in all parts of the country. The back 
| page pictures the Copeland condensing 
}units, gasoline-driven compressors for 
those beyond the power lines, and draw- 
ings.of milk cooling systems. 


| 
| 
| 
Kelvinator Refrigerators 


| A home economics demonstration en- 
|velope containing Kelvinator literature 
and menus is now available to Kelvina- 
|tor dealers who may have their firm 
/names imprinted on the envelope 

A four-page booklet gives the recipes 
|to be followed by home economists in 


Kelvinator Cookery, a little monthly 
menu bulletin, the “standard rating 
scale,” a mailing piece dwelling on econ- 
omy of Kelvinator refrigeration, and 
one on Kelvinator’s history, are also 
enclosed. A green slip to be signed by 
the housewives attending the schools 
says “Would you like to have us send 
Kelvinator recipes to your home?" thus 
getting the name and address It also 
asks what kind of refrigeration is used 


Apex Appliances 


Commemorating the production of 
more than 2,000,000 Apex appliances is 
a new eight-page booklet addressed to 
| prospective dealers recently issued by 
the Apex Rotarex Corp. A short his- 


tory of the progress of the company 
with views of the various plants occu- | 


pies one page. Another page is given 
to a discussion of Apex refrigerators 

Apex cleaners, washing machines, 
ironing machines are pictured and dis- 
cussed in the remainder of the booklet, 
with the message “Let Apex Straighten 
Your Sales Curve” at the back. The 
piece of literature is done in four colors 


Wagner Motors 


Wagner Electric Corp. of St. Louis 
has issued a new 22-page bulletin on 


squirrel-cage motors. The bulletin de- | 


scribes the seven types of squirrel-cage 
motors, gives application tables, speed 
torque curves, and complete construc- 
tion details. It is in loose-leaf form, so 
that additional material may be _ in- 
cluded with it 

Pages to be added in the near future 
include discussions on vertical and 


flange-mounted motors; cast-iron, 3- 
bearing and drip-proof motors; and 


totally enclosed, fan-cooled motors 


ion, tells the Copeland story, emphasizes | 
| piece to include separate sections de- 
| scribing nine makes of refrigerators will 
| 


jand gauges making all parts interchange 
|able. Quantity price $10.00 less valves. Send 
| for sample this price. Southern California 
| Engineering Co., 734 E. 12th St., Los An 
geles, Calif. 


| 

}FOR SALE: OIL BURNER FACTORY 

; Owners of oil burner factory, centrally locat- 

;ed in United States, wish to retire. Burner 
on market past six years and well estab- 
lished. Approved by Underwriters. Fac- 
tory now in operation. Sales, service, and 
factory organization intact. $30,000.00 will 

|} buy. Box 428. 


UTILITY PLANS MAILING 


- FOR MEMBERS OF BUREAU 


BROCKTON, Mass.-A direct mailing- 


be mailed out by the Electric Refrig- 
eration Bureau of Brockton by the local 
utility company with the March and 
April light bills. 

The decision to mail out this booklet, 
which will describe each make of re- 
frigerator handled by a member of the 
bureau, and which will list all distribu- 
tors and dealers in the territory, was 
made at the second meeting of the bu- 
reau, Feb. 19. 

The Edison Co. and the Electric Light 
& Power Co. of Abington and Rock- 


|}land will cooperate in mailing them. 


Membership of the local bureau here 
now includes the following firms: United 
Music Co.; Old Colony Sales Corp.; 


: | Electrical Specialty Shop; Teplow Auto- 
a three-day cooking school. A copy of | I : I I 


matic Heat & Cold Co.; Electric Light 
& Power Co. of Abington and Rockland; 
MacRoberts Furniture Co.; W. B. An- 
drews & Co.; Dykeman Electric Co., and 
Edison Electric Illuminating Co 

A cooperative show will be held by 
the bureau during the spring months 
but the exact date has not been set 


CAIN RADIO CO. HOLDS 
DEALER MEETINGS 


JACKSONVILLE, Fla.—-The Cain Ra 
dio Co., newly appointed Leonard refrig 
erator distributor for the state of Flor 
ida, held sectional dealer meetings in 


|Miami and Tampa, March 3 and 5, re 


spectively 
In Miami, approximately 40 dealers 
were present at the meeting in the M« 


| Allister Hotel, and in Tampa, 50 dealers 


met at the Floridan Hotel 
Representing the Leonard factory or 
ganization were: R. I. Petrie, general 
sales manager; A. M. Taylor, director 
of advertising; R. G. Nelson, district 
sales manager, and J. M. May, service 
manager, all of Leonard Refrigerator Co 


LEONARD ISSUES RECORDED 
INVITATIONS 


DETROIT. Phonograph records, with 
a Leonard sales talk recorded on one 
side, the dealer’s name on the other 
are now available to sales outlets of 
the Leonard Refrigerator Co to be 
mailed to prospects 

The message on the record include 
an invitation to the showroom to see 
the new Leonard electric refrigerators. 
The records cost dealers only 3 cents 
each, ready for mailing 
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